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HE FAMILY VERDICT 


HEN mother opens the oven door 
\ she expects to find fluffy, creamy 
white loaves with deep golden crusts. 

Son and daughter want bread which has 
that tasty wheat flavor, calling for helping 
after helping. And dad, who earns the daily 
bread, wants all this plus economy. That is 
why members of thousands of families are in 
accord on using BIG JO FLOUR, and why 


dealers serving them enjoy consistent volume 


and profits. 


BEST IN THE WORLD 


Regardless of variable wheat crop 

conditions there has never been a 

“let down” in BIG JO quality. Jeal- 

ously, it has guarded its reputation as 

“Best in the World.” 


THE. 


| 
wa | % 
\ 
ts 
\ fa 
| 
“Bread i's the best and cheapest food™ 
| | | il Wl | 
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-WABASHA ROLLER MILL COMPANY 


Casselton Casselton 
Elevator North 
Company Dakota 


ANOTHER= 


in the Series of Fine, Modern Elevators and Feed Plants Equipped by 


STRONG-SCOTT 


NE after another new and rebuilt feed mills are 


installing complete Strong-Scott equipment. The 
dependability, economy and efficiency in operation 
of this equipment is becoming a by-word in the feed 


business. 


This elevator and feed plant, recently completed, is 
fully equipped with Strong-Scott equipment, includ- 
ing such items as a Triple Action Feed Mixer; Dust 


Interior view showing Feeder, Scalper and Magnetic Collectors; Spouting; Valves and Fittings; Head 
Separator. lso Dry Feed Mixer. 


Drives; High Speed Cups; Feeder, Scalper and 
Magnetic Separator; Attrition Mill with blower 
system, etc. 


Write for our Feed Mill Equipment Catalog. 
Install Strong-Scott equipment when you build 


or remodel. 


Buildings Shown Here by 
T. E. IBBERSON CO. — Contractors 
Minneapolis 


Everything Jor Every Mill, Elevator 


and Feed Plant 
‘The Strong -Scott Mfg Co. 


Wisconsin Representative; FRED H. CHASE 


Interior view showing overhead installation of Dry Feed Box 124, Oshkosh, Wis. Tel. 8187 
Mixer. Also Baggers and Sackers. 
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Firms that spend money to build good 
will are less likely to do anything that 
might nullify the effect of their adver- 
tising than firms making no such in- 
vestment. It will pay readers to trade 
with The Feed Bag advertisers. 
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BETTER PROFITS 


Our Mixed Car plan makes it possible for any dealer 
‘o get all of his flour and feed supplies from us, making it 
very easy to keep a full, fresh stock of all items constantly. 
You never need be out of any item. 
if you are handling some of our products now, include all 
of our items in your next order. If you are not handling 
any of our products, make up a trial order and see how 
your flour and feed business will improve. 


PETER PAN FLOUR (Family Short Patent) 
PRIZE MEDAL FLOUR (Bakers Short Patent) 
EMPIRE FLOUR (Standard Patent) 


Excelsior’s 40% Concentrate 


Excelsior’s Egg Mash, Sr.—also Jr 18% 
Excelsior’s Growing Mash 18% 
Excelsior’s Starting Mash 18% 
Excelsior’s Pig Meal 18% 
Excelsior’s 16% Dairy Feed (also 20, 24 and 32%)...... 

Excelsior’s Grain Balancer 32% 
Excelsior’s All Mash Starting and Growing................... 18% 
Excelsior’s Turkey Growing Mash 22% 
Excelsior’s Turkey Starting Feed 26% 
Excelsior’s Complete Hog Feed 15% 
Excelsior’s Camel Fancy Wheat Feed 16% 


BRAN — STANDARD MIDDLINGS) 
MIDDLINGS — RED Do 


EXCELSIOR MILLING COMPANY 
MINNEAPOLIS, MINN. 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat 
Wheat Middllings 
Rye Middlinga 
Malt Sprouts 
Linseed Meal 
Soybean Meal 


Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 
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13 Happy birthday Wishes! ! 


TO 
The Feed Bag 
AND 


CONGRATULATIONS FOR ITS 13 YEARS 
OF REAL SERVICE TO THE FEED TRADE 


ARCADY FARMS MILLING CO. 


CHICAGO, ILL. 
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CALF NO. 225B (USDA) 
7 mo. old, weight 394 lbs. 
Fed 3 days on whole milk, 
then reconstituted dry skim 
milk, cod liver oil, hay and 


grain. 


RAISE NORMAL 
ECONOMICALLY 


‘Better calves can be raised on fresh or dry skim 
milk than on any milk substitute yet devised,” says 
the United States Department of Agriculture. 


Dry skim milk answers the question of raising good 


dairy calves economically. It may be fed with equally 
satisfactory results in whatever way best suits the feeder: 


—It may be reconstituted into fluid form and fed the same as 
fresh skimmed milk; 


—It may be used in calf meals, fed wet like a gruel; or 
—TIt may be used in calf starters—ground or pelleted-—and fed dry. 


Send for the Institute’s Feed Service Bulletin 303. It is illustrated with experi- 
ment station formulas which have made good for successful dairymen from 
coast to coast. Use and recommend high grade dry skim milk—always! 
There’s a difference. 


AMERICAN DRY MILK INSTITUTE, INC. 
DRAWER D, 221 N. LASALLE ST., CHICAGO, ILL. 
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DAVID K, STEENBERGH, Managing Editor 


MILWAUKEE, WISCONSIN 


olume Fourteen 


AUGUST, 1938 


Number Eight 


Coulter Operates His Feed Business 


Percentage Basis 
@ Every Item Sold Must Return Profit 


HE Coulter Feed Co., Kirkwood, 

Mo., has always operated on a per- 

centage allowance for overhead costs 
and fair profits and this firm is now in its 
34th year of successful business under 
the direction of Joseph Coulter. 

Charges for doing business are com- 
puted on a monthly 
basis and these are 
added to the cost of 
feeds at the mill or 
warehouse door, plus 
the company’s per- 


centage allowance 
for profits. Joseph 
Coulter, for years 


active in civic and 
banking affairs of 
Kirkwood, decided 
when he went into 
the mill business 
that he wanted to 
remain solvent and 
that to do so he must get a profit out of 
every sale. 

“In figuring out our selling costs on a 
monthly basis we prorate our annual tax 
bill. We charge up truck replacement on 
a monthly basis. We know about what 
our truck mileage will average by the 
month or year and just about the time it 
will have to be replaced. So we set aside 
monthly a sum for a new truck. Labor, 
telephone, light, insurance and incidentals 
can be figured on a monthly basis. We 
make no allowance for credit losses in our 
overhead totals. Credit losses will run to 
less than 1 per cent and we charge that 
up to profits and losses of the firm. 

Discount to Large Buyers 

“We find our overhead will not vary 
more than 1 per cent at any time. In our 
particular case overhead charges will run 
15 to 16 per cent. If I can’t get this and 
a percentage of net profits for my time 
and investment I might as well rent this 
building. My profits go up and down as 
the volume rises and falls.” 

The minimum percentage allowance for 
net profits or investment and salary costs 
is 5 per cent and that only on large quan- 
tity purchases. As the amount of pur- 
chases decreases the net markup increases 
in the Coulter system of price schedules. 


JOSEPH COULTER 
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“We give a discount to buyers who 
order large quantities,” he explained. 
“That is true in every line of business— 
building materials, coal and other com- 
modities. It is not much more trouble 
to load ten or 20 sacks of feed than it 
is one sack. We will give a small allow- 
ance to the customer who comes to the 
store and picks up his feeds and pays 
cash. This is simply carrying out a 
‘cash and carry’ policy that is prevalent 
today.” 


@ LEWIS VAN VLACK, Poughkeepsie, 
N. Y., who retired from the feed business 
in 1932 after serving more than 46 years, 
died recently following a lingering illness. 


@ SMITH FEED STORE, Butler, N. J., 
has moved from its old location to the 
Roach building in that city. Henry W. 
Smith is manager. 


@ MORRILL’S COAL & GRAIN CO. 
plant, Morrill’s Corner, Me., was recently 
destroyed by fire with a loss estimated 
at $35,000. 


@ CHARLES COUGHLIN, the Riebs 
Co., Milwaukee, Wis., returned recently 
from a two weeks’ business trip through 
Minnesota. He reports crop prospects 
good and anticipates a brisk movement 
of grain into the market. 

@ DENMARK FLOUR MILLS, Den- 
mark, Wis., has installed a new feed mill 
and is also making other minor improve- 
ments. Albert Skornicka is proprietor. 


SWANSON SERIOUSLY ILL 


Stricken while attending the annual 
convention of the International Baby 
Chick association at St. Paul, July 19, H. 
W. Swanson, midwestern sales represen- 
tative for White Laboratories, Inc., New- 
ark, N. J., manufacturers of Clo-Trate 
cod liver oil, was rushed to St. Joseph’s 
hospital where he underwent an emer- 
gency operation for a ruptured stomach 
ulcer. His condition is much improved 
and he is expected to be at his home in 
Des Moines by August 8. 


A buyer entered the Coulter store in 
May of this year and asked him his price 
on dog food. Told the price he said he 
had been getting the dog food at $5.50. 
“T can’t make a profit at that price,” Mr. 
Coulter explained “We must pay $5.00 
for this food, and if I sell it for $5.50 
or 50 cents more I am not covering my 
cost of running this place. It costs me 
15 per cent to do business here, so I 
would lose money on the sale.” 

In his characteristic way, Mr. Coulter 
said: “If I send the truck to the mill or 
warehouse for a bag of feed and then 
retail it at 10 or 15 per cent above cost 
to me, I’m on the way out of business. 
That is actually selling an item at or be- 
low cost of doing business. 

“The same thing is true on a delivery 
order. If we can’t make a profit on every 
trip the truck makes I’d rather keep it’ in 
the warehouse. At least there won’t be 
any wear or tear on the truck. 


Avoids Cutting Prices 


“It would be a convenient thing for me 
to do when business is slack to let feeds 
go at 10 per cent above manufacturer’s 
cost and get a faster turnover. When I 
do a thing like that I’m inviting my com- 
petitor to cut prices and probably take 
a customer away from another dealer. 
What happens is that the other dealer is 
going to hear about any feed price I’d 
cut and then he’ll make prices that will 
go under mine.” 

On a slow moving item and for pur- 
poses of inventory reduction, Coulter will 
make price a concession to the consumer. 
But never, he says, on feeds or remedies 
that turn over fast. 

When operating costs at the Coulter 
company vary from one month to another 
the major part of the fluctuation is usual- 
ly due to truck delivery costs. There are 
seasons when the farmer is too busy and 
when he is not rushed he'll drop by the 
store and pick up his feeds. 

Coulter was for some time a vice pres- 
ident of the Kirkwood Trust Co., a direc- 
tor of the St. Louis County chamber of 
commerce and is active in the affairs of 
the Kirkwood Rotary club. 
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OHIO 
W. E. Snyder has opened a feed store 
at Fort Recovery. Free beer and sand- 
wiches were served at the grand opening 
which was held July 16. 
E. L. Kimmel, owner and operator of 


the Kimmel Exchange, Manchester is 
opening a feed store at Eaton. 

Frank Snyder, Cardington, has _pur- 
chased the C. G. Smith elevator, Marengo, 
and has opened a feed and grain business. 

Frank Creswell has purchased the in- 
terest of his partner, Paul Cummings, in 
Cummmings & Creswell, Xenia, and is 
opening a feed store at Cedarville. 

Fred Kile & Son, Kileville, have instal- 
led a new feed grinder and mixer. 

Elzie E. Sloan, 48, who managed the 
Boughtonville Farmers Exchange, Bough- 
tonville, for 20 years died recently after 
a long illness. 


Deshler Farmers Elevator Co., Deshler, 
is constructing a new warehouse and gar- 
age acioss from its present plant. 

C. A. Snider, Ownesville, has installed 
a feed mixer and hammer mill. 
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ELECTED SECRETARY - 


Wallace Hottenson has been elected 
secretary of the W. M. Bell Co., grain 
commission merchants, Milwaukee. He is 
the son of William A. Hottenson, presi- 
dent, and previous to joining the firm was 
associated for two years with Winthrop- 
Mitchell -& Co., Chicago. During his col- 
lege years he specialized in banking and 
finance and graduated from the University 
of Pennsylvania in 1935. Previous to 
establishing himself in the Milwaukee 
office of the W. M. Bell Co., he served 
at the firm’s branch at Cedar Rapids, Ia. 


ROTA-CAPS 


This year—more than ever—it 
pays to stock and sell Dr. Sals- 
bury’s ROTA CAPS—the new, 
safe worm treatment that is first 
in the preference of poultry rais- 
ers. For this year, RoTa Caps 
are supported by a big, new ad- 
vertising and merchandising pro- 
gram ... a campaign that means 
more customers and more sales 
for you. . 

Your own merchandising guide- 
book, prepared especially for you 
. . . will contain a complete anal- 
ysis of your local market for 


Happy Birthday | 


RoTa Caps ... and a NINE- 
point merchandising plan to help you get that business. National advertis- 
ing, direct mail, sales posters, window displays, tie-up ads, and educational 
literature and other business builders will bring you more customers and 
more business on ROTA CAPS. The whole program is outlined in this mer- 
chandising guide-book. Ask your Dr. Salsbury representative for your copy 
and for information on two special ROTA CAP deals offering EXTRA 
PROFIT. Or, write direct to Dr. Salsbury’s Laboratories, Charles City, Ia. 
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ROTA-CAPS 


FOR CHICKENS AND TURKEYS 


It’s happy birthday for The Feed Bag 
this month and also for many of its sub- 
scribers and advertisers. 

Down in Beaver Dam, Wis., recently 
voted the most typical small city in Amer- 
ica, L. J. Hartzheim, Hartzheim Fuel & 
Feed Co., is accepting the good wishes of 


LARRY HARTZHEIM 


his friends. His birthday falls on August 
10. 

Larry, as he is known to his host of ac- 
quaintances has always taken an active 
interest in the Central Retail Feed asso- 
ciation, serving as its president in 1929-30. 
He has been engaged in the feed business 
since 1921 when, with a partner, Louis J. 
Lange, he bought the interests of J. Stell- 
macher in the former Baker elevator. 
Since September 1, 1928, Larry has oper- 
ated the business under his own name. 

One of his chief hobbies is bowling and 
every season finds him leading one of the 
best teams in his city league. “I also like 
football, baseball and fishing when they 
bite,” he says. 

Others to whom The Feed Bag wishes 
a happy birthday this month are Charles 
Coughlin, the Riebs Co., Milwaukee, 
August 1; O. A. McCrea, Pillsbury Flour 
Mills Co., Minneapolis, August 13; M. J. 
Beaubaire, Minneapolis August 16; Walter 
B. Griem, feed and fertilizer inspector, 
Madison, Wis., August 20; C. N. Barrett, 
National Oil Products., Chicago, August 
23; Frank J. Allen, Bay State Milling Co., 


Winona, Minn., August 31, and Gus 
Kruse, P. C. Kamm Co., Milwaukee, 
August 10. 


@ BRAND-DUNWOODY Milling Co., 
Joplin, Mo., has been taken over by the 
Marco Milling & Grain Co. Wood W. 
Marshall, Lathrop-Marshall Grain Co., 
Kansas City, Mo., is president and his son 
Mansfield Marshall is vice president. 


@ H. R. HECKMAN and Merle J. Mey- 
ers have purchased the Versailles Farm 
Service Mill, Versailles, Ohio. New equip- 
ment is being added and improvements 
made. 


@ FOWLER COOPERATIVE Elevator 
Co., Fowler, Mich., is moving its build- 
ings from the south side to the north side 
of.the Grand Trunk right of way where 
some of their buildings are already locat- 
ed. 
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Nake Your Plans to Celebrate 
National Feed Week 


e Stickers, Posters Available at Cost 


e ITH assurance of support from 
% 
manufacturers, jobbers and dealers, 


plans for the celebration of Na- 

onal Feed Week, October 17 to 22, are 

» thering momentum and the event prom- 

iscs to carry the message of “Better Feed- 

og Brings Bigger Profits” to all corners 
of the country. 

Orders for stickers and posters are 
pouring into headquarters and many new 
firms and individuals are cooperating in 
addition to those who helped put the 
celebration across last year. 

Those who have not already ordered 
their supply are urged to do so early. 
The Feed Bag, which sponsored National 
Feed Week for the first time last year, 
intends to make it an annual institution 
as a non-profit service to the industry and 
is furnishing the stickers and posters at 
cost. 

Stickers, Posters at Cost 


The stickers, printed in attractive colors 
and suitable for attaching to outgo‘ng let- 
ters and advertising literature, can be ob- 
tained for $2.00 per thousand. Posters, 
having the same design, but measuring 18 
inches wide and 24 inches high, may be 
purchased for $2.00 for 100; $8.50 for 
500, and $15.00 per thousand. All orders 
should be sent to National Feed Week 
Headquarters, 741 N. Milwaukee street, 
Milwaukee, Wis. 

The scope and effectiveness of National 
Feed Week will depend chiefly on the co- 
operation of all branches of the industry 
and it is not too early to start intensive 
promotion. Here are some of the things 
which may be done. 

Manufacturers: Obtain your supply of 
stickers and put them on all of your out- 
going mail. Give at least one poster to 
each of your dealers, distributing them by 
mail or through your salesmen. Plan now 
to include National Feed Week promotion 
in your trade paper, newspaper, farm 
magazine, house organ and direct mail ad- 
vertising. Cuts or mats of the poster can 
be obtained at low cost from National 
Feed Week Headquarters. You can also 
assist your dealers in planning their own 
advertising, conducting farm meetings and 
holding special sales. If you have a radio 
program on the air be sure to devote 
part of your copy to National Feed Week 
both before and during the event. 

Jobbers: Attach stickers to all of your 
mail and see that your salesmen who call 
on the trade keep your customers pepped 
up on National Feed Week. Let them 
give a poster to each dealer on whom 
they call. Even if the manufacturers 
whom you represent have furnished one, 
the dealer can usually find several places 
to post them around his plant as well as 
in implement, hardware and other stores 
in the town. If you are located in a term- 
inal market, get the grain men to support 
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National Feed Week also and see that the 
financial editor of your local paper makes 
mention of the event in his columns. 
Dealers: You are the final link between 
the feed industry and the farmer and you 
have the greatest opportunity to cash in 
on National Feed Week. Why not make 
plans now to hold a farm meeting at your 
plant or at some convenient hall and de- 


OCTOBER 
7022 


You can help boost National Feed Week by 
using stickers on your outgoing mail and sales 
literature. National Feed Week Headquarters is 
ready to furnish them at cost in two colors in 
the size shown above. The price is $2.00 per 
hundred. 


vote it to topics in line with the slogan, 
“Better Feeding Brings Bigger Profits”? 
Obtain several good speakers on dairy, 
poultry, and hog feeding. Plaster the 
meeting hall with feed week posters and 
give away some merchandise prizes. Don’t 
forget a little entertainment. One dealer 
last year conducted a farm show during 
the entire week in a large tent in the rear 
of his store. He really did business! 
Advertising Layouts Available 

In all of your advertisements before and 
during October 17 to 22, make some men- 
tion of National Feed Week. Your local 
editor will be supplied with a series of 
ads and illustrations by one of the larg- 
est newspaper services in the country. He 
will be glad to furnish these to you free 
for the revenue he gets out of the adver- 
tising. Get in touch with him and ask 
him to show them to you. He will have 
them if he subscribes to either the Meyer- 
Both or Stanton ad and mat service, for 
National Feed Week Headquarters has 
made arrangements with these organiza- 
tions to include the series in its October 
catalog. A reproduction of the-ads will 
appear in the September issue of The 
Feed Bag. 

While you are visiting him also prevail 
upon the editor to run articles in his news 
columns which tie in with National Feed 


Week. Western Newspaper Union, anoth- 
er newspaper service, will have these in 
mat form or you can obtain suitable 
stories by writing National Feed Week 
Headquarters. 

Last year many dealers conducted a sale 
during the entire week and offered some 
really good bargains. You can find many 
odds and ends in your store which you 
can feature. The celebrating of National 
Feed Week provides you with a good 
reason for having such a sale. 

Tie Up With 4-H Club 

Cooperate with your local 4-H club. 
Invite them to come to your farm meeting 
and let them demonstrate their various 
projects. The boys and girls like to do 
this and it pleases the elders as well as 
teaching them the better methods of farm- 
ing and feeding. Set up a nice prize for 
the demonstration team which puts on the 
best show. Your county agent, agricul- 
tural instructor and other qualified persons 
should be glad to serve as judges. 

Last, but not least, get into the spirit 
of the celebration. Let your store take on 
new life with attractive displays, a coat 
of paint, a thorough housecleaning and 
other such important details. Talk, live 
and eat National Feed Week and it will 
pay you dividends for many years to 
come. 

The primary purpose of celebrating 
National Feed Week annually is to more 
firmly cement the natural link existing 
between agriculture and the feed industry. 
Dealers, manufacturers and jobbers have 
worked faithfully and humbly for decades 
to make feeding a science and to help the 
farmer get the greatest production at low- 
est cost. There is still room for more pro- 
gress, better harmony and greater pros- 
perity for all concerned. National Feed 
Week is a step toward this goal. Get 
behind it! 

The staff of The Feed Bag which is 
operating National Feed Week Headquar- 
ters is at your service. Any favors you 
ask will be promptly fulfilled. 


@ RICHARD HOERLEIN, Richville, 
Mich., is constructing a new pu-to-date 
elevator and feed grinding plant here. All 
equipment will be driven by fully enclosed 
motors and the plant will be equipped 
with anti-friction bearings throughout. 


@ OLIVET GRIST MILL, Battle Creek, 
Mich., is being razed to make way for a 
filling station after serving the community 
for 90 years. It was founded in the early 
1840’s by Albertus P. Green and Arnold 
Green. 


@ HARRIS SHARP, New Bremen, O.. 
has opened a new feed store here. The 
store is located in the former offices of 
the old Gast Implement Co. on South 
Washington street. 
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Customer Satisfaction 
Is Worth $ Money $ 


Many feed dealers are using “GP” Cod Liver Dil 
because it increases profits and builds customer 
goodwill. It assures the feeder satisfactory pro- 
duction and promotes flock health! 


A story is told of a certain feed dealer who had 
been using a low vitamin oil in his chick mashes 
and doing only a fair volume of business. He decid- 
ed to make a test of his own. He bought a small lot 
of higher grade oil and put it in his mashes with- 
out saying a word to anyone. The results were 
convincing ... several of his larger volume cus- 
tomers came in later and made enthusiastic state- 
ments about the returns they were getting from 
his feed. Their remarks to him and their comments 
to friends were worth many dollars in goodwill, 
plus an increased volume. That dealer knows the 
value of Gorton’s “GP”! 


_ Make more profits ... develop goodwill ... use 
“GP” Cod Liver Oil in all your chick and laying 
mashes. 


“GP” IS A PROVEN PRODUCT -- CONTAINING 
USP UNITS VITAMIN A PER GRAM AND 
400 AOAC UNITS VITAMIN D PER GRAM! | 


FARM SERVICE COMPANY 


DIVISION OF GENERAL MILLS, INC. 
407 So. Fourth St. Main 8317 Minneapolis, Minn. 


Pennsylvania Association 
Meets in September 


Feeding problems and legislation will be 
among the chief topics of discussion at 
the annual convention of the Pennsyl- 
vania Millers & Feed Dealers association 
which will be held at the Ritz-Carlton 
hotel, Atlantic City, September 29 to 
October 1. 

Speakers of national repute have been 
obtained to address the large attendance 
which is expected. Professor Omstead, 
dairy division Penn State college, will talk 
on dairy feed mixtures; Herman Fakler, 
eastern vice president, Millers National 
Federation, will analyze federal legislation 
affecting the milling industry, and John 
Frazier, manager, Philadelphia Commer- 
cial Exchange, will discuss grain drying 
in mills and terminal elevators. 

William Smith, federal grain supervisor, 
Philadelphia, will conduct grain grading 
classes on the afternoons of September 
30 and October 1 during the convention. 

Officers of the Pennsylvania association 
are L. H. Vermilya, Muncie, Pa., presi- 
dent; S. H. Rogers, Washington, D. C., 
first vice president; H. A. Menchey, Lan- 
caster, Pa., second vice president; E. J. 
Eshelman, Lancaster, Pa., treasurer, and 
G. A. Stuart, Harrisburg, Pa., secretary. 


@ SMITH & COST, Inc., Hagerstown, 
Md., has been organized to deal in feed 
and other farm supplies. Capital stock 
is $5,000 and incorporators are G. Walter 
Smith, Francis H. Cost and Edward 
Oswald, Jr. 


@ FARMERS ELEVATOR & LUMBER 
Co., Green Valley, Wis., is building a new 
elevator and feed mill. Construction is 
under the direction of,the T. E. Ibberson 
Co., Minneapolis. 
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@ HUGH KENNEDY, 16, son of Charles 
M. Kennedy, head of Charles M. Kennedy 
& Son, Buffalo, N. Y., was killed July 8 
when a tractor which he was driving on 
the family’s country estate at Wales Cen- 
ter overturned and pinned him beneath it. 


Cornell University Plans 


Nutrition School 


Feed dealers and manufacturers are in- 
vited to attend the Cornell Nutrition 
School which will be held at Ithaca, N. 
Y., October 20 to 22. The school was 
inaugurated last year and met with so 
much approval that it was decided to con- 
duct another this year. 

Recent developments in nutrition which 
are of practical value to manufacturers 
and dealers are to be the principal sub- 
jects of discussion. Last year the regis- 
tration at the school was 166, represent- 
ing feed men from 16 states and Canada. 

Prof. L. A. Manard who will be in 
charge of the program announces that 
plans are not yet completed but will be 
announced at an early date. Leading ex- 
perts in nutrition will lecture on various 
subjects at the school. Those planning to 
attend are requested to write Professor 
Manard concerning registration, fees and 
rooms. 
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Editorial Comment 


WE’RE IN With publication of this number, The Feed Bag celebrates 
THE TEENS its 13th birthday and begins another year of service to the 
feed industry. 


Thirteen is to many a superstitious number. Hostesses seldom permit 13 
people to sit around a table at one time. Hotels usually fail to count the 13th 
floor and to number the 13th room. Most theaters skip the 13th row and the 
13th seats. The number 13 is presumed to be unlucky. 


We sincerely feel, however, that 13 has not been unlucky for us. We started 
back in August, 1925, short of capital and experience, but with a burning desire 
to achieve leadership through intelligent and untiring service in our chosen field. 


We pledged then “that The Feed Bag is not and never will be the organ of 
any jobber, manufacturer, miller or group of the same.” We dedicated The 
Feed Bag to the service of all in the industry “in the belief that when the 
group is served so are the individuals comprising it.” 


Our record proves that this pledge has been kept. Promoting better organ- 
ization of the industry, we fathered the Central Retail Feed association, the 
Northwest Retail Feed association and the Independent Feed Dealers of Iowa. 
We have been active in the affairs of the New England, Eastern Federation 
and many of the other feed trade organizations. We served as headquarters 
for the National Federation of Feed Associations and for the feed trade code 
committee during the period of the N.R. A. 


Editorially, we have promoted cash feed stores, adequate grinding and mixing 
charges, intelligent feed store accounting, a campaign against portable grinders 
and other trucker competition, and aggressive feed store merchandising. The 
Feed Bag is known as “The Merchandising Magazine of the Feed Industry.” 


The staff of The Feed Bag also took an active part in drafting the code of 
the National Feed Merchandising council, publishes The Feed Bag Annual as 
a complete reference book and buyers’ guide for the industry and sponsors the 
yearly observance of National Feed Week. 


We have not been standing still, neither have we been “dancing on a dime,” 
and now that we’re in the teens, and our legs are longer, we intend to keep 
going forward at an even faster pace. Watch The Feed Bag for continued 
leadership in the feed industry. 
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Schuster Holds All Charge Accounts 
To Limit of 30 Days 


e Modern Equipment Keeps Plants Humming 


66 OUR account is more than 30 
days old. We are sorry but we 
cannot extend you further credit 

until the old bill is paid.” 

Politely but firmly this is the ultimatum 
handed down to all customers who vio- 
late the policy established by A. G. 
Schuster, Schuster Flour & Feed, Bangor, 
Wis. It has served as the pillar around 
which revolves the success of this six- 
year old business, founded at the height 
of the depression in 1932. 

“At the start,” explains Mr. Schuster, 
“T decided that the biggest factor in the 
successful management of a retail feed 
store was credit. This is the one item 
we have always watched very closely. We 
send out statements each month to every 
account which we have on our books. We 
do not give a customer credit if this 
account is more than 30 days old. 

Keep Perpetual Inventory 

“We had a little difficulty when we 
started this plan but now most of our 
trade knows that we do not deviate from 
this policy and has learned the habit of 
paying on time. 

“Another big factor in the success of 
our business is our bookkeeping system. 
We send out statements each month to 
every account which we have on our 
books. We do not give a customer credit 
if his account is more than 30 days old. 

“We keep a daily stock record and 
know each day the merchandise we have 
on hand and we also know each day what 
it costs us to operate. Each month we 
compile a profit and loss statement. This 
way of bookkeeping gives us-an accurate 
check on our business at all times.” 

Mr. Schuster started in business six 
years ago when he bought out the Farmers 
Cooperative Exchange at Bangor. At that 
time the firm had storage room for about 
100 tons of feed and an elevator capacity 
of 5,000 bushels. One year later an ad- 
dition to the warehouse was built which 
increased the storage capacity to 400 
tons. A one-ton Burton mixer was install- 
ed and Mr. Schuster began mixing his 
own brand of feed. 

In 1934 the Bangor Milling Co. was 
purchased. Shortly afterward a molasses 
plant and a Fairbanks-Morse 90-h.p. Die- 
sel engine were installed. In 1936 a feed 
store was opened at Melrose which is 
about 20 miles from Bangor. All feeds 
were trucked to this point as the town 
is not serviced by a railroad. 

“The first year we went into business,” 
says Mr. Schuster, “was during the height 
of the depression and every dealer knows 
that at this period one was forced to 
watch every angle of his business. Our 
method of getting the retail trade started 
was through direct mail advertising. We 
purchased a mimeograph machine and put 
out one-cent postal cards each Friday so 
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they would reach the farmer on Saturday. 
We have kept this up each week and have 
our customers educated to wait for the 
card. Each week we also offer one special. 
This plan has proven to be one of the 
best business getters we ever tried. 

“We also get out among our customers 
and take orders for feed. Our territory 
is split up into sections and we deliver 
into these sections certain days a week. 
The trade knows when we are going to 
be in any particular locality.” 

The Schuster store is a model of clean- 


‘liness. Floors are swept daily and no 


rubbish is allowed to accumulate. Even 
torn sacks are not permitted to remain 
on display. 
Get Top Prices for Barley 

“Last season,” Mr. Schuster adds, “we 
handled a large amount of malting barley. 
Our barley sold at the top prices and on 
a few cars we received a premium of two 
cents per bushel which was the best price 
in Wisconsin on malting barley for last 
year’s crop. We purchased a cleaner and 
clean every bushel of barley we buy. 
When we buy the barley from the farm- 
er we take it with the understanding that 
he must take the cleanings back which 
eliminates us from paying a malting bar- 
ley price for the screenings or we will 
buy them from him if he wishes to sell. 
We also talk fertilizer hard in the spring 
of the year for barley, as we have noticed 
a marked difference in the fields that 
were fertilized and those that were not.” 

That the policies adopted by Mr. Schus- 
ter for operating his business have result- 
ed in steadily increasing business is evi- 
denced by dollars and cents. The first 
year he went into business his volume 
was $16,000. In 1937 it had increased to 
$96,000 and figures thus far for 1938 in. 
dicate another healthy gain. 

Gives Credit to Son 

The branch at Boyd, Wis., opened in 
1936 when Mr. Schuster purchased the 
Boyd Produce Co., has recorded steady 
increases in volume comparable to the 
main establishment at Bangor. Immedi- 
ately after he bought the concern he 
added improvements including Diesel 
power which is being operated at a cost 
of about $15.50 a month. An attrition 
mill and a molasses mixer were also in- 
cluded in the new equipment installed. 
U. A. Morse manages the Boyd plant. 


Easy access for loading of trucks is provided 
at the Schuster Flour & Feed plant at Bangor. 
Below is shown the 90 h.p. Fairbanks-Morse 
Diesel engine which furnishes the power and 
which has bled M Schust to make big 
savings in his power costs. A 90 h.p. Fairbanks- 
Morse Diesel has also been installed at the Boyd, 
Wis., branch. 


Mr. Schuster before going into the feed 
business served for eight years as a salt 
salesman. 

“During this period,” he said, “I always 
entertained the idea of going into the feed 
business for myself. It was in 1932 that 
my wishes could be fulfilled as my oldest 
son had finished college and I had him 
take care of the business for me. It is 
to him that I give a big share of the 
credit for making the business a success.” 


Ed Hubbard has purchased the Oak- 
land Supply Co., Oakland City, which he 
has managed for the past year. 

Poseyville Grain Co., Poseyville, has 
remodelled its elevator. 

P. E. Goodrich, president, Goodrich 
Bros. Co., Winchester, returned recently 
from a month’s trip to Alaska. 

Gray Agricultural Co.,. Crawfordsville. 
has installed a feed mixer and expects 
to add a grinder and sheller in the near 
future. Harold L. Gray is proprietor. 

S. J. Alexander has moved his feed 
brokerage business from Crawfordsville to 
Frankfort. 

Farmers Grain Co. warehouse, Markle. 
was destroyed by fire recently. A new 
automobile and two trucks were lost in 
the blaze. 
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Extra! Extra!! 


BELL-RINGING 


Just the profit winners dealers everywhere have been looking for to build sum- 
mer and early fall sales. INVESTIGATE! Get in on this REAL MONEY! 


Cash in on 1938’s cheap oats. Sell the farm- 
er the new 1938 TAILOR-MADE OATS 
FEEDING program and you sell the one and 
only balancer he needs to feed his cheap oats. 


SARGENT 


MINRAL 
MEAT MEAL 


e It gives you 4 times the profit of tank- 
age, yet it sells at about the same price as 
tankage. 

@ Outsells ordinary mineral feeds ‘2 to 1. 


@ Contains minerals, proteins, vitamins, 
conditioners, all in one bag ready to feed. 
Farmers jump at the chance to replace corn 
with oats. Sargent’s Minral Meat Meal 
program shows them how to feed oats to 
growing pigs for the first 90 days or more 
—then switch to corn and Minral Meat 
Meal for final fattening period. 


It cuts pig feeding ‘costs 33%—and more 
than DOUBLES your profits on supple- 
ments. Why plug along with ordinary min- 
eral when Sargent’s Minral Meat Meal and 
this oats feeding plan will really CLEAN 
UP for you this summer and fall? Inves- 
tigate now! Write for free literature and 
special introductory dealer offer. 


Tear Out This Ad— Write Today— Full Par- 
ticulars On These Two Big Profit Makers 
Will Be Sent You By Return Mail. 


SARGENT & CO. 


DES MOINES, IOWA 


“Nearly Half a Century of Quality Feeds’ 
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The winner for dealers who want to 
Save Money and make their own 
mashes to sell. It’s” 


SARGENT 


CONCENTRATE 
for ALL MASHES 


40% PROTEIN 


And that’s just what it is—a concentrate of 
21 balanced ingredients which you can use 
to make poultry mashes and other feeds to 
suit your formulas. 

Sargent Concentrate for All Mashes is just 
the concentrate you’ve been looking for to 
give you higher quality mashes at low cost. 
Sargent Concentrate for All Mashes comes 
ready to mix—no bother of weighing out 
ingredients and no chances taken on mis- 
takes. This concentrate contains animal 
proteins, Vy Lactos, cod liver oil, yeast, 
vegetable protein, and minerals. 

Mashes made with Sargent Concentrate 
help to produce faster growth, lower mortal- 
ity, increased egg production. 

Dealers everywhere report it the finest con- 
centrate they’ve ever used. INVESTI- 
GATE! Write for FREE particulars. 


BIG SALES CAMPAIGN 


Backs Up This Minral Meat Meal and Oats Feeding Program 


1, 


Most extensive broadsides and mailing pieces ever 
issued by Sargent & Company. 

Full page copy in feeder publications. 

Daily radio programs on 5 stations. 

Free posters and free oats feeding charts for farmers. 
Numerous other special sales helps. 

Local feeder meetings. 
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Lem Jones Discovers What's Taking 
Profit Out of Business 


e Treats Wife and Mickey to Nice Present 


HE auditor, called in to make up the 

annual financial statement of the 

Hickory Grove feed store, laid a 
sheaf of papers on the desk of Lem Jones, 
proprietor. Lem rubbed his hands in anti- 
cipation for he realized that it had been 
a good year with the plant busier than it 
had been since its inception. 

“Well,” he beamed, “what’s the good 
news?” 

The auditor peered sternly over his 
glasses. 

“Your profits for the fiscal year,” he 
spoke, exactly $835.00.” 

Lem crumpled in his chair as if struck 
by a trip hammer. 

“There must be some mistake,” he 
gasped. “Why the figures show that we 
did a total business of $58,000 last year 
and I just took out enough money for my 
living expenses.” 

Figures Don’t Lie 

“Figures don’t lie,” countered the audit- 
or. “You did a large volume of business 
but your profits were small in comparison. 
And now, Mr. Jones, the Hickory Grove 
cannery wants me to check its books, so 
if you'll give me a check for $50.00 I’ve 
got to be going along.” 

Lem hastily scribbled the check, tore 
it out of the book and handed it to the 
auditor. 

“Sorry,” he said, “I guess it’s your job 
to keep books and not to run a feed busi- 
ness. I'll just have to find out where the 
trouble lies and do better next year.” 

As the auditor, brief case in hand, 
walked out of the doorway, Mickey, the 
office boy, dashed around the corner and 
almost swept him off his feet. Apologizing, 
he approached the desk of Lem Jones. 

Business Is Rushing 

“Say boss,” he spoke. “There are about 
six trucks waiting to be loaded the 
warehouse and we just simply can’t take 
care of ’em. What shall we do?” 

Lem scowled as he thrust aside the 

financial statement in disgust. 
“Why, just tell ’em to load up what they 
want and report to the office. I'll take 
care of the money. And get a wiggle on 
and help Joe in the warehouse. No wonder 
we can’t make any profits around here 
having to depend on a couple of loafers 
who can’t even take care of the custom- 
ers.” 

Visibly hurt by this remark, Mickey 
scurried back to the loading platform. He 
wrapped his arms around a 100-lb. sack 
of feed and tugged at it until his eyes 
oozed from their sockets. 

“Haw, Haw!” bellowed Joe, the ware- 
house man. “You've got to eat a lot 
more raw beef before you can toss one 
of those around. Get out of my way be- 
fore I step on you.” 

While Farmer Zig Cantwell and Joe 
joined in guffawing at the humbled office 
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By EMIL J. BLACKY 


boy, Mickey slunk away to the elevator 
section of the building and began sweep- 
ing up the grain that had leaked from the 
bins. Spot, the warehouse cat who fol- 
lowed him, espied a paper sack, pounced 
upon it and ripped it vengefully to shreds 
as if expressing Mickey’s feelings. 

As he brushed the broom vigorously 
across the floor a brilliant idea struck 
Mickey. He tossed the broom into a cor- 
ner and rushed to the weighing scales 


¢ 


and LEM JONES 

are back again and, as 
usual, in trouble. Read how they 
solve their difficulty this time 
and watch for more interesting 
about them in future 
issues of The Feed Bag. 


articles 


where he gathered up a pencil and paper 
pad. Then he took a seat at the window 
facing the loading platform, totally con- 
cealed from the prying eyes of Lem Jones 
and Joe, the warehouse man. 

Meanwhile Mickey’s boss, the results 
of the financial statement still rankling 
within his brain, barely managed to smile 
as he collected cash from the row of cus- 
tomers who came to report and pay for 
the merchandise which they had loaded 
on their trucks. 

Farmer Reports Purchases 

“T took four bags of mash and a 50-lb. 
sack of flour,” said Bill Satler, laying a 
$10.00 bill on the counter. : 

“What’s the matter?” inquired Lem. 
“You always took six bags.” 

“Wa-al,” responded the farmer. “The 
hens aren’t laying so well during the hot 
weather and egg prices are lower, so I 
decided to cut down on this one order.” 

“That’s all right with me,” said Lem, 
“You can probably make up for it on 
your next order when conditions get a 
little better.” 


At closing time that evening Jones 
counted over his cash receipts. They 
amounted to $234.00. 

“You can’t tell me,” he said to him- 
self as he locked the cash in the safe, 
“that I didn’t make a good profit today. 
That accountant must be crazy with the 
heat.” 

If Jones thought he could lock his busi- 
ness troubles behind him when he turned 
the key in his door, he was badly mis- 
taken. 

“Lem,” curtly reminded his wife, “I 
think it’s about time we bought a new 
automobile. The old one is getting hor- 
ribly shabby and the repairs on it for 
the last few months have been terrible.” 

“But, Helen,” answered Lem, “the 
accountant just finished an audit of the 
books tonight and said we made only 
$800.00. I’m going to need this cash to 
operate the business.” 

Mrs. Jones was not one to argue but 
her silence during the dinner hour hurt 
Lem more than a severe tongue lashing. 
Quietly, he read his newspaper and then 
went to bed. 

When he opened his office door on the 
following morning he found Mickey lean- 
ing intently over a stack of sales slips 
at his desk. 

“What in blazes are you doing messing 
around with my papers?” he thundered. 
“You belong back in the warehouse. If 
you want to be an accountant why don’t 
you get a job with the guy that checked 
our books yesterday?” 

“But, Mr. Jones,” begged Mickey, 
“can’t I tell you just one thing?” 

“Wa-al,” go ahead and shoot consented 
the boss. “But make it snappy, because 
I’ve got to get busy and find out why we 
aren’t making more money around here.” 

Mickey Has His Say 

“T think I’ve found the answer,” quick- 
ly spoke Mickey, “Yesterday you told me 
to help Joe in the warehouse but he 
chased me away because I wasn’t strong 
enough to handle a sack of feed. Well, 
like you told him, Joe let everybody help 
themselves. So I stood at the window 
where nobody could see me and checked 
everything the farmers loaded on their 
trucks. On this slip you put Bill Satler 
down for four sacks of mash. He took 
six and I can prove it. Then there was 
Zeke Johnson. His slip says one bag of 
flour and I saw him load two on the 
truck.” 

“Wait a minute young fellow,” inter- 
rupted Lem. “You can get yourself in a 
lot of trouble by saying that customers 
actually steal merchandise.” 

“No, they don’t really mean to steal,” 
explained Mickey. “The temptation is 
just too much for them and they don’t 

(Continued on Page Eighteen) 
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READ THIS LETTER FROM 
Royal-Stafolife Mills 
FOR 9 YEARS A NOPCO XX USER 


ri 
Pustower 


an 66 AKING GOOD POULTRY 
Feeds» BOS us FEEDS is a serious business with 
us,” writes Dr. Chas. B. Cain, feed 


service director of this 27-year-old South- 
ern mill at Memphis, Tennessee, ‘‘and 
naturally we pride ourselves on the com- 
pliments our products receive throughout 
the South by hundreds of loyal dealers. 
You are entitled to no small degree of 
this praise, because of the dependability 
we find in NOPCO XX as a source of 
Vitamins A & D.” 

Making good feeds that produce profit- 
able results on the farm is serious busi- 
ness, not only for Royal-Stafolife, but for 
every feed mixer, large or small. Every 
ingredient must be selected with exacting 
care... every bag of feed must carry its 
full quota of Vitamins A & D if the fin- 
ished feed is to bring increased business 
and enthusiastic customers to the dealers. 

Stafolife Mills, along with more than 
6000 other leading feed mixers, use 
NOPCO XX exclusively for fortifying 
their feeds with Vitamins A & D. For 
NOPCO XX has proved it can do the 
job successfully and _ economically. 

NOPCO XX does not vary in Vitamin 
A & D content. You may use it with full 
confidence that adequate amounts of 
these important vitamins have been 
added to your feeds when it is mixed 
according to directions. 


Dr. Charles B. Cain, Feed Ser- 
vice Director, Royal-Stafolife Mills 


The Memphis plant of Royal- 


Stafolife Mills. A large branch 
5 0 F C 0 X X plant is located at Meridian. 

.. is a scientific blend of natural Vitamin A & D concen- 
trate and cod liver oil, standardized by. chemical, mechan- 
ical and biological tests. If you have not yet availed your- 
self of NOPCO XX, we extend a cordial invitation to join 
the growing ranks of NOPCO XX users. Enjoy the benefits 
to be derived from a controlled product evolved from 
constant research and tests, and proved by successful re- 
sults. Write TODAY for further information. 


NATIONAL OIL PRODUCTS CO., INC. 


Essex Street, Harrison, N. J. 
CHICAGO SAN FRANCISCO BOSTON 


Unloading a car of NOPCO XX at the Memphis plant. 
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staF-O-LIFE stock & pouLTRY FEEDS + 
Te. AND MILK-FLO DAIRY FEED 
we nave ul AY 
tasements qn the various fee 
association with you as puy ers of NOPC' 
achievements: we verieve we are your 
qn the south. 
gnortly» we will pegin our ewenty-seventh year in the 
feed panufacturing past nine of these years 
nave found us using worco xx. We first started with you in ‘ es 
a very small ways puying grua oF two at tise and 
pu a few of our staf-o-Life prands> using 
ott gunris® prands: Now we are using 
no} uLarity of gtaf-0-bit? 
an Xk in some 
iots. 
waking good poultry — 
us, and naturally we pride ourselves on tee : 
products receive phrougnout the gouth bY pundreds of 
aealers: you are entitied to no small degree of this praises rs 
pecause of the mependads lity we find in Nopco as 2 source 
of yitamins and D- 
we feel that the gntegrity of your company and the Bee 
ecientific control of its products nave for you an 
enviable reputation for reliability and preaictabl’ results: 
sincerity and worthy purpose are reflected qn the ynselfisb 
and unbiased nature of your generouslY extended service: 
cordially yours, 
ROY AFO MILLS » 
| pr. Chas- B. Cain're eeu service pirector: 
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LIFE’S LIKE THAT 


Clerk: “Well, Johnnie, what do you 
want—candy?” 

Johnnie: “Yes, but I have to get soap.” 

*x* * * 
DUPLICATION 

Salesman: “That’s a queer pair of 
stockings you’re wearing. One of them’s 
black and the other red.” 

Dealer: “Yes, and you know the funny 
thing about it is that I have another pair 
at home just like them.” 

* * * 
THERE’S NO LIMIT 

Dealer’s Wife: “The average woman 
has a vocabulary of only 500 words.” 

Dealer: “That’s a small stock, but think 
of the turnover.” 


KRACKED KORN 


@ CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


Then there was the man who was so 
conceited that he had himself incorpor- 
ated. 

MOSTLY SHORT 

Chief of Police: “Can you give a des- 
cription of your missing cashier?” 

Feed Dealer: “He’s about 6 feet tall 


and $5,000 short.” 


HEARD OUR 
"EGGS feed DEALER SAY THAT 

1 FEEDERS MAKE 
|| MONEY AND KEEP 
THEIR ACCOUNTS 


PAID uP / 


\ NOW 
| THAT'S COMMON 


SENSE FEEDING 
PRACTICAL: /| 
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PROSPER WITH YOUR CUSTOMERS 


OU as a feed merchant know that first of all your customers 

must make money if you are to make money. Quite often they 
place you “on the spot” by seeking your advice on their feeding 
problems. This is both an obligation and an opportunity. It re- 
quires your best judgment to give sound advice that will help 
them make money. 
@ To poultry keepers you can safely recommend feeding hens the 
Ful-O-Pep Way for it is a common sense feeding program that 
gets the eggs at a low feed cost. It consists of one third each 
Ful-O-Pep Egg Mash, Whole Oats and Ful-O-Pep Scratch Grains 
plus Granite Grit. With this program the poultryman is able to 
produce more, better quality eggs at a lower feed cost. 
@ Dealers find that poultrymen who follow the Ful-O-Pep System. 
of feeding pay their bills exceptionally well. 


THE QUAKER OATS COMPANY 
Dept. 32-H, 141 W. Jackson Blvd. CHICAGO, U. S. A. 
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GETTING ACQUAINTED 
Wife: “Willie tells me he caddied for 
you all afternoon.” 
Father: “Well, do you know, I thought 
I'd seen that boy before.” 
x * 


It used to be wine, woman and song 
but the singing is pretty poor these days. 
* 


REALLY SERIOUS 

A man six feet eight inches tall applied 
for a job as life guard. 

“Can you swim?” asked the official. 

“No, but I can wade to beat hell.” 

*x* * * 
DOGGONE IT ALL 

I had a little dog. I called him August. 
August was fond of jumping at conclu- 
sions, especially at the cow’s conclusions. 
One day he jumped at the mule’s conclu- 
sions. And that was when I got my new 
dog, September. 

* * * 
DOWN TO PERFECTION 

Dealer: “Do Englishmen use American 
slang?” 

Salesman: “Some of them do. Why?” 

Dealer: “My daughter is being married 
in London and the duke just cabled me 
to come across.” 

HE TOOK THE HINT 

Front Row: “Aren’t you ashamed to 
wear that string of beads for a costume, 
ma’am?” 

Burlesque Queen: “I'll say I am. I 
haven’t had a new string of beads in 
months.” 

IT CERTAINLY PAYS 

An Arkansas woman advertised for a 
husband. She got one at a cost of $9.00. 
He enlisted in the army and was killed. 
She got $3,000 in insurance and a widow’s 
pension for the rest of her life. Yet, 
some will tell you that advertising doesn’t 
pay. 

BAD POSITION 

Mother: “Willie, how dare you kick 
your brother in the stomach?” 

Willie: “It was his own fault. He 
turned around.” 

* * * 

Then there was the man who was so 
lazy he bought a Great Dane dog so he 
wouldn’t have to stoop to pet it. 

MEANING WHAT? 

He: “Would it be very wrong to kiss 
your hand?” 

She: “T think it would be out of place.” 


SMART CONSTABLE 
Country Constable: “Pardon, miss, but 
swimming is not allowed in this lake.” 
City Flapper: “Why didn’t you tell me 
before I undressed?” 
Constable: “Well, there ain’t no law 
against undressin’.” 
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Here are some of the tide mills still in operation in Maine. Their history dates back more than a century. 


Tide Mills Rich in Historic Lore 


Dot Rivers of Maine 


ESEARCH into the subject of early 
and present day tide-mills develops 
some interesting facts. The Hing- 

ham grain mill, Hingham, Mass., is a tide- 
mill and is undoubtedly the oldest still 
running in America. 

It was started in 1643 and is in active 
operation at the present time grinding 
grain at the mill pond near the harbor at 
Hingham. The business is now owned by 
the Hingham Grain Mill, Inc. 

But antedating all local attempts to use 
the tides for power is the recorded activ- 
ity of De Monts, the Frenchman who un- 
dertook at Dochet’s island in the Saint 
Croix river to establish the first white 
settlement in North America. 

In the archives now on file in Massa- 
chusetts appears a rather detailed account 
of how the French adventurers went a- 
shore at Robbinston, built a dam across 
the mouth of a small brook and used the 
incoming tide as power after it had filled 
the deep ravine. The historian relates 
that at first it was designed to use only 
the “sweet water” which came from a 
lake a mile back but that afterward, “we 
perceived that it might be possible to let 
in the sea by means of gates so that in 
case of drought we should have power 
for grinding our corn.” 

Scurvy Thins Ranks 

The corn was raised close by the mill 
and in some cases was destroyed by the 
‘Indians, but enough was raised to carry 
the merry Frenchmen through the winter 
of 1604-5 and give some of them the 
scurvy from which most of them died. 
Those who survived the hardships printed 
their story in the first American news- 
paper, the “Master William,” done on 
parchment with a goose quill. 

Next to the Hingham mill the oldest 
and most notable tide-mill in New Eng- 
land is located on the creek between Chel- 
sea and Revere in Massachusetts adjoin- 
ing the Revere Beach Parkway. This 
is the famous Slade mill which is still 
in active daily operation after a history 
that dates back to 1721. 

In that year the good people of Rumney 
Marsh, the Chelsea of today, petitioned 
their selectmen for the right to build a 
tide-mill. It was 1634 however before 
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the first “Mill on the Marsh” was erected. 

Just prior to 1793 a part interest in the 

enterprise was sold for “600 pounds ster- 

ling and fifty Spanish milled dollars.” 
In Operation 204 Years 

So, except for brief interruptions by 
fire, there has been a tide-mill in contin- 
uous operation for 204 years. After a 
blaze in 1816 that damaged the mill the 
townspeople petitioned the general court 
for authority to rebuild it and the dam 
across the creek. This right was granted 
with a proviso which still stands requir- 
ing that the mill at all times must hold 
itself ready to grind corn for any citizen 
of Chelsea provided the corn is Chelsea 
raised. 

Henry Slade bought heavily into the 
mill property in 1827 and it has been a 
“family affair” ever since, the company 
today being managed by two of his great- 
grandsons. 

It requires rather a vivid flight of imag- 
ination to reconstruct a picture around the 
old “Mill on the Marsh” as it looked 
when Henry Slade was the miller. Yet 
carefully preserved records that have 
come down to us through sons and grand- 
sons of the pioneer Slade are helpful. 

Paid Miller’s Dole 

Before the bridge was built there was 
a little hand-ferry and horses had to swim 
along in its wake. Quilting parties, husk- 
ing bees and sleigh rides were the popular 
forms of entertainment. The old mill in 
those early days served as a sort of 
clearing house for the Chelsea farmers. 
To it they brought their grain to be 
ground, paying for such service a miller’s 
“dole” or a certain stipulated percentage 
of the meal. Frequently the miller traded 
tobacco, wool and other commodities for 
the farmers’ corn. 

The old stone dam spans a tidewater 
creek making an ideal pond for water 
storage. In the sluiceway are great gates 
hinged with dowels of stout wood. The 
pressure of the incoming tide opens these 
gates. On its turning they close and the 
volume of imprisoned water holds them 
shut. With this fine head of eight to ten 
feet, three of the grinding machines are 
still operated. 

In addition to the Perkins tide-mill at 


Kennebunkport recently described in these 
columns, Maine has one other tide-mill 
still in operation. This is the Hodgdon 
mill at East Boothbay. It was back in 
1826 that Caleb Hodgdon, of Westport, 
saw cheap power potentialities in the 
natural 40-acre tidal pond. This basin 
lies within a stone’s throw of the open 
ocean at the head of Linekin bay, a nar- 
row neck of land being the only barrier 
that keeps out the mighty Atlantic ocean. 
Indian Picnic Place 


This beautiful tidal basin known to gen- 
erations as “The Mill Pond” now bears 
the more euphonious name of Mirror 
lake. But it is the same old ocean that 
fills and empties it twice in the 24 hours 
that performed like functions for Caleb 
Hodgdon and his successors. It empties 
through a narrow channel only a few feet 
wide. Today the property is owned by 
Caleb Taylor Hodgdon, grandson of the 
pioneer Caleb Hodgdon, who came sailing 
down the coast in a “pinkie” schooner. 

The spot is a mine of early historical 
associations and ancient industry. Enor- 
mous shell heaps, even now the wonder 
of scientists, are relics of the primitive 
picnics of many generations of Indians 
who came to gorge themselves on shell 
fish and vegetables cooked in hollows 
hewn from the ledges. Of the hordes of 
Indians who inhabited the region few if 
any were left in Caleb Hodgdon’s day. 
The settlers had driven them out during 
the Indian wars of the previous century 
at great loss of life and property to them- 
selves. 

For many, many years the Hodgdon 
mill prospered as a straight grist mill; 
then it added lumber and became a com- 
bination grist and saw mill. A few years 
ago the demand for home ground corn 
had fallen off so that the millstones were 
taken out and since then it has operated 
as a straight saw mill. 

Motorists through the little Kennebec 
river town of Phippsburg view many 
“ghosts of the past.” Here was once a 
prosperous tide-mill where the farmers 
brought their grain. One may see it now 
standing stile-legged on its old piling in 


(Cortinued on Page Twenty-eight ) 
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@ J. FRANK SMITH, Allison Feed 
Milling Co., Cherokee, Ia., manager, out- 
lined the operation and services of the 
plant to county farmers at a recent Ki- 
wanis club meeting, here. 


ae 


@ FARMERS COOPERATIVE Elevator 
of Blanchard, Ia., was recently incorpor- 
ated to sell, buy, and handle farm pro- 
ducts, operate a feed mill and act as gen- 
eral commission house. Capital stock is 
$20,000 and incorporators are W. S. Dou- 
thirt, W. H. Huston, Fred Jewwett, T. A. 
Edwards and C. W. Johnson. 

@ GREENWOOD GRAIN CO., Green- 
wood, Ind., has installed a No. 2 one-ton 
capacity Kelly Duplex feed mixer. 


TRA! 


a 
REGUS OAT OFF 


COD LIVER OIL CONCENTRATE 


Baby Chick Output Registers 
Big Increase Over 1937 


XTREMELY encouraging for the 

feed dealer is the recent preliminary 
hatchery report of the United States 
department of agriculture which stated 
that the output of baby chicks by com- 
mercial hatcheries in June continues to 
rank next to that of 1936, which was the 
largest on record. 

Reports from 238 hatcheries with a 
combined capacity of 29,225,000 eggs 
showed a total of 5,948,000 eggs set in 
June and 6,188,000 chicks hatched. Com- 
pared with June last year, these figures 


Vitand contains a minimum of 3000 U.S.P. units of Vitamin A 
and 400 A.O.A.C. chick units of Vitamin D per gram. Its uniformity 
and potency are guarded by careful plant supervision and biological 
laboratory control, including chick tests by the A.O.A.C. chick 


method. 


ADD VITAND TO LAYING MASHES 


and to CHICK STARTING AND GROWING—TURKEY 
STARTING AND GROWING—POULTRY BREEDING 
—DAIRY “FITTING” and PET feeds. 


Vitand is an economical, dependable A and D re-inforcement. 


It is easily mixed. 


Wrie to NAPTHOLE, INC., BOONTON, N. J. 


or these distributors: 


KING BROTHERS, Philadelphia 

JESSE C. STEWART CO., Pittsburgh 

NORTH JACKSON SUPPLY CO., 
North Jackson, Ohio 


V. E. HERTER CO., Dayton, Ohio 
NORTHRUP, KING & CO., Minneapolis 
MICHIGAN FEED & GRAIN CO., Detroit 
SAM KRAUS, Fort Wayne, Ind. ~* 


FARLEY FEED CO., Janesville, Wis. 


Also Warehouse Stocks at: 


CHICAGO, ILL. 
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INDIANAPOLIS, IND. 


LANSING, MICH. 


represent an increase of 88 per cent in the 
number of eggs set and 73 per cent in the 
number of chicks hatched. Total pro- 
duction of hatchery chicks in June was 
probably the second largest for that month 
in the history of the industry and exceed- 
ed the 5-year (1933-37) average for June 
by about 20 per cent. 

Advance orders for chicks to be deliv- 
ered in July or later also increased sub- 
stantially over similar orders a year earli- 
er. Reports from 102 plants showed ad- 
vance bookings on July 1 of 2,251,000 
chicks, an increase of 54 per cent over 
the number booked by the same plants on 
the corresponding date last year. 

For the first month since January, the 
June report showed all of the principal 
geographic regions sharing in the increas- 
ed chick production over the same month 
last year. 


~~ 


@ A. L. FLANAGAN, Fraser-Smith Co., 
Milwaukee, was rushed to the hospital, 
August 1, where he underwent an opera- 
tion for a bursted appendix. He is making 
rapid progress and expects to be back on 
the job soon. 


~~ 


APPOINTED TRUSTEE 

Claire J. LaFleur, secretary and sales 
manager, Kasco Mills, Inc., Waverly, N. 
Y., has been elected to the board of 
trustees of Cleary college, Ypsilanti., 
Mich. He graduated from the school in 
1903 and is a member of the alumni 
association. Two years ago he spoke at 
the graduation exercises and last year re- 
modeled the library. Mr. LaFleur has 
been connected with Kasco Mills, Inc., 
since 1922. 


Lem Jones Finds What 
Eats Up Profits 


(Continued from Page Fourteen) 


realize that one extra sack of feed makes 
a big difference to you and that you have 
to sell ten or 15 to make up the loss. 
Now, last night your cash receipts were 
less than $300.00. If everyone paid for 
everything they loaded on the truck it 
should have amounted to $336.55. You 
lost exactly $36.55 because you trust peo- 
ple too much.” 

“Mickey,” shouted Lem. “I think 
you’ve got something there. From now 
on when anybody is loading a truck you 
are the official checker and you bring the 
sales slip in to me. I think we have put 
our finger on the leak in the dike.” 

As he finished talking Lem reached for 
the telephone and dialed his home. 

“Helen, ” he said, as the voice of his 
wife came over the wire, “I’ve changed 
my mind about buying that new car. I'll 
see Bill Jones from the garage and have 
him deliver it this afternoon but on one 
condition.” 

“And .what is that?” asked Helen. 

“If you let me throw in a new bicycle 
for Mickey.” 
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favorable Feed Price Ratio Seen 


Kor 1938-39 Season 


e Carryovers of Grain Supplies Abundant 


BW NAVORABLE price ratios between 
feeds and livestock and poultry pro- 
ducts for the 1938-39 season are in- 

‘icated in the summaries of the United 
states department of agriculture. Feed 
zrain and hay supplies for 1938-39 prom- 
ise to be larger than last year and unusu- 
ally large compared with numbers of live- 
stock on farms, even though herds and 
flocks are being expanded. 

Prices for feeds probably will remain 
relatively low compared with prices for 
livestock and livestock products, but with 
some tendency to shift the other way 
later in the season as livestock production 
expands. 

Feed grain crops are smaller than last 
year but the carryovers are much larger. 
July reports suggest that the combined 
crop and carryover of corn, oats and bar- 
ley and the grain sorghum crop (not re- 
ported upon in July) would be about 
109.2 million tons against 104.3 million 
tons last year. 

July 1 estimate of the corn crop was 
2.482 million bushels as against 2,645 
million bushels last year. Carryover will 
not be definitely reported until October, 
but July stocks on farms were 641 mil- 
lion bushels against 155 million last year 
and suggest October 1 stocks of 325 to 
375 million bushels against 61 million 
bushels in 1937, 

The oats crop and farm carryover total- 
ed 1,287 million bushels compared to 
1,234 million bushels last year while the 
barley crop and farm reserves were 271 
million bushels as against 241 million in 
1937. 

The grain sorghum crop has not been 
estimated but production equal to last 
year which was near the 1927-36 average, 
appears to be a reasonable expectation. 
Market stocks of feed grains are larger 
than last year. 

Hay crop and carryover estimates total 
about 102.5 million tons against 89.1 mil- 
lion tons last season. This is the largest 
supply since 1927. The alfalfa hay crop, 
estimated at 29 million tons, is the larg- 
est ever produced. 

Less By-Product Feeds 

By-product feed supplies probably will 
total slightly less than last year. The pros- 
pective reduction in the cottonseed crop— 
which may be nearly 40 per cent under 
last year—overshadows changes in other 
by-product feed sources. No radical 
change in wheat millfeed supplies appears 
probable. Soybean acreage is about 10 per 
cent over last year and good yields are in 
prospect. Production of gluten feed, dried 
distillers’ and brewers’ grains and alfalfa 
meal declined in the past season. Contin- 
uation on the lower level or only a mod- 
erate increase appears probable in 1938- 
39. 

Livestock requirements are also greater 
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than in the past year as larger feed sup- 
plies and profitable feeding ratios during 
the past year have stimulated production 
from the low level of the drought years. 
In July the farm price of hogs on the hoof 
was equal to the price of 15.9 bushels of 
corn against a long-term ratio of about 
11.5 bushels. Butterfat prices had about 
the normal relationship to prices of feed 
grain and by-product feeds, but a dozen 
eggs or a pound of chicken would pay for 
20 or 30 per cent more feed than the ten- 
year average. 
Livestock, Poultry Figures 

Stimulated by the favorable price ratios, 
numbers of dairy cows are estimated to 
be about the same as last year, or slightly 
higher. Layers in farm flocks on July 1 
were 3 per cent under 1937 and 9 per 
cent below the ten-year average for July. 
Young chickens were 13 per cent over 
last year, however, and within 4 per cent 
of the ten-year average. The spring pig 
crop was 13 per cent over 1937, and farm- 
ers planned to increase breeding herds for 
fall litters 9 per cent over last year. The 
lamb crop is 5 per cent over 1937 and the 
largest on record. Increased beef cattle 
production is indicated by withholding 
cows and calves from market and by 
strong demand for feeders with few for 
sale although no definite estimate of the 
change in beef production is available. 
The horse and mule population is proba- 
bly continuing a slow decline. 

Feed grain supply per animal unit, if 
crops are in line with the present expect- 
ations, will be about the same as last 
year when it was the highest in many 
years and will be about 10 per cent over 
the 1926-33 average. 

Pastures Have Effect 

The fact that pastures have been un- 
usually good, July 1 conditions being the 
best on the corresponding date since 1929, 
means that the proportion of harvested 
crops of grain and hay used during the 
summer to supplement short pastures has 
been relatively low so that the actual sup- 
ply for fall, winter and spring feeding is 
very abundant. 

The relative importance of different 
classes of livestock as consumers of mill- 
feeds differs from their relative import- 
ance as consumers of total feeds. Follow- 
ing are rough estimates of approximate 
consumption of bran and middlings by 
different species of livestock in tons: 


Other cattle and calves... 450,000 
400,000 
Poultry ___. 1,000,000 
Horses and mules 100,000 
Sheep 50,000 
4,500,000 


Abundant supplies of feed grain in 
relation to numbers of livestock will 
probably mean continued ample market 


supplies to take care of industrial demand 
and exports. Corn exports, which totalled 
over 102 million bushels from last October 
through June, probably will continue large 
until the next Argentine crop is available. 
In the past years, exports of oats have 
reached about 11 million bushels and bar- 
ley about 17 million bushels. Change in 
foreign demands for them probably will 
be only a minor market factor this season. 

Seasonally, wheat feed prices tend to be 
weak late in summer and early fall, then 
strengthen toward mid-winter, although 
there are some important regional varia- 
tions. In five recent seasons of large feed 
supplies in relation to numbers of live- 
stock, low point in bran prices at Kansas 
City and Minneapolis occurred mostly in 
the August-October period, with the high 
point anywhere from December to May. 
General business and commodity price 
trends and prospects for crops for the 
following season were influential in deter- 
mining when the high point in different 
seasons was reached. 

Corn prices have more influence on mid- 
dlings prices than on bran. Hence, the 
seasonal low in middlings prices usually 
occurs a month or two later than bran. In 
the season of large feed supplies referred 
to, middlings prices reached bottom most- 
ly from September to December, with 
peaks scattered from January to June. 

The average level of feed grain and by- 
product feed prices this season probably 
will be influenced to some extent by gov- 
ernment activities in corn in the form of 
acreage control and loans, and, possibly, 
market allotments. 


@ PALMER VOSS, Bartlett Frazier Co., 
Milwaukee, recently underwent an oper- 
ation at the Columbia hospital and is rap- 
idly recovering. He handles futures for 
the Milwaukee office of the firm. 


@ CARL SMOCK, Bloomington, 
manager of Beason Lumber & Feed Co., 
received a painful injury recently when 
his thumb became caught in a power saw 
and was badly lacerated. After being 
taken to the hospital at Lincoln, Mr. 
Smock was able to return home. 

@ HENRY C. DACHSTEINER, presi- 
dent, Bryan Transfer Elevator, Bryan, 
Ohio, died July 26 at Toledo. He was 63 
years old. 


MOTHER DIES 


Sympathy of the trade is extended to 
R. O. Opsal, Pratt Food Co., Hammond, 
Ind., whose mother died July 31. Rudy, as 
he is known to his many friends and cus- 
tomers, had intended to go to Minneapolis 
August 7 to help her celebrate her 80th 
birthday but was notified of her death 
a week previous. 
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It’s A Sin to Tell a Lie 


bap goats and even bulls were dropped 
from airplanes with parachutes to 
furnish fresh meat to Italian troops in 
Ethiopia. 

Accidents have found James Geelan, 
61-year-old farmer of Ayshire, Ia., a good 
place to happen. He has survived more 


Albert Marlatt, Clark county, Ohio, 
farmer has a Duroc sow that farrowed 
25 pigs last spring. He saved 19 of them 
out of the lot. 

A Holstein cow owned by M. Hartman, 
Wooster, Ohio, gave birth to six consec- 
utive sets of twins. 


* * * 


Laura Bierman who is employed by a 
New York hotel was idly paging through 
an old telephone directory when a dollar 
bill floated out. She then set to work in 
earnest, leafing through 200 discarded 
directories of the hotel and found a doz- 


than 200 of them in the past 35 years 
including being run over by an automobile, 
almost severing a foot with an axe and 
falling off a load of hay. He has broken 
both legs, both arms, crushed his chest 
and suffered internal injuries. 


IT'S TIME YOU LEARNED 
Z\ ABOUT NORTHRUP, KING'S 


> EGG MASH ! 
MLE 


| 
Stock Up Now— Sell The Feed That 
Builds Them Up- Makes Them Lay! 


As the laying season begins, it is important to be well-stocked with a top-quality 
egg mash! Poultrymen want a high-production feed that will push their pul- 
lets safely into the egg-laying stage. To meet these requirements, sell Northrup, 
King & Company’s vitamin-blended Egg Mash, carefully balanced with the fin- 
est protein, mineral and vitamin ingredients. Recommend Northrup, King 
Mashes to do a complete body-building and egg-producing job. Stock Northrup, 
King & Company’s Egg Mashes now for better business and bigger profits 
all season long! 


Radio Will Help You Make More Sales! 


Northrup, King’s Almanac of the Air does a powerful selling job. Each week-day morn- 
ing at seven over WCCO it tells thousands of farmers, including the farmers in your 
district, about the advantages of feeding Northrup, King feeds. Get the benefit of these 
programs! Stock a complete line of Northrup, King feeds! 


NORTHRUP, KING. CO. 


Minneapolis, Minnesota 


en love letters, twice as many odds and 
ends and $40.20 in cash. 
* * 

The age of a cow is reflected in her 
butter fat test. After five to seven years 
there is a noticeable decrease. 

* * * 

Lilly, a Leghorn hen of Pocatello, Idaho, 
laid an egg eight inches long and weighing 
5% ounces. The next day she laid one 
the size of a peanut. 

* * 

Many historians rank the inventing of 
the hand-mill for grinding grain as the 
second greatest event in the march of 
civilization. The discovery of fire is 
ranked first. 


@ COMMANDER’ ELEVATOR Co., 
Stillwater, Minn., has completed its new 
offices and feed warehouse. W. F. Foss 
is manager. 


@ FRANK A. HUBBS, connected with 
the Bartlett Frazier Co. for 12 years has 
become associated with the new Bast 
Grain Co., Minneapolis. 


EMPLOYMENT BUREAU 


A complimentary, confidential service— 
address your inquiries to The Feed Bag 


POSITIONS WANTED 
Feed salesman—Well acquainted with feed 
trade in Wisconsin. Eight years experience in 
selling, supervising, and managing farm, Age 
36. single. Refer to No. 681 The Feed Bag. 


Salesman—Feed or fertilizer. Fifteen years 
experience in feed trade in Southern and Eastern 
states. Age 44, married, one child. Excellent 
references. Refer to No. 682 The Feed Bag. 


Mill or sal an—south or southwest 
preferred. Feed miller by trade and knows poul- 
try and livestock. Wide experience, good refer- 
ences. Age 45, married, no children, Refer to 
No. 683 The Feed Bag. 


Salesman—Milwaukee or Madison territory. 
University graduate school of agriculture. Some 
experience. Age 22, single. Refer to No. 684 
The Feed Bag. 


Manager or agent—Twelve years’ experience 
in grain trade, also experience in selling farm 
machinery and equipment. Middle west location 
preferred. Age 40, married, three children. Refer 
to No. 381 The Feed Bag. 


Salesman—Eastern Wisconsin territory pre- 
ferred. 15 years’ experience selling flour, feed, 
merchandise and farm machinery. Good refer- 
ences. Refer to No. 781 The Feed Bag. 


Purchasing agent, extensive experience in feed 
industry, wishes new connection. Served ten 
years with leading agricultural school. Under- 
stands markets and has many valuable connec- 
tions in industry. Executive type. Graduate of 
Massachusetts agricultural college. Position with 
large commercial feed manufacturing concern 
desired. Write 783 c/o The Feed Bag, Milwaukee, 

is. 


Manager or Assistant in feed or grain busi- 
ness, experience in purchasing, selling and of- 
fice, also trading and importing. Age 37, married, 
1 child. Refer to No. 881, The Feed Bag. 


Chemist or Laboratory Technician—Two years 
experience as chemist and laboratory assistant. 
Good references. Age 23, single. Refer to No. 
882, The Feed Bag. 


POSITIONS AVAILABLE 


Salesman to cover eastern territory on full 
line of milk products for animal feed, including 
dried skim milk, dried buttermilk, condensed 
buttermilk and dried whey. Reliable firm known 
by dealers from Maine to Florida. Hard worker 
can make good money. Refer to No. 686A, The 
Feed Bag. 


Salesman—Experienced feed or ingredient 
salesman to sell high grade dehydrated alfalfa 
meal as side line on commission basis. Indiana, 
eastern Ohio and Pennsylvania, southern Ohio 
and Kentucky and southern Michigan territories 
open. Write 781A c/o The Feed Bag, Milwaukee, 

is. 
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Staley Sponsors Motion Picture 
Shows Boost Sales 


© Concentrates on Commercial Feeds 


ENRY STALEY started the Staley 

feed store at Carmi, IIl., approxi- 

mately two years ago. His town has 
a population of about 3,000, a rather typi- 
cal Wabash river town, situated a few 
miles back from this famous stream and 
in the midst of a good White county 
farming section. In addition to a single 
line of commercial feeds, nothing is han- 
dled save baby chicks. All efforts and 
planning are focused upon the one thought 
how to get and hold more commercial 
feed customers. 

“My territory is a mixture of hills and 
river bottom,” commented Mr. Staley. 
“We have the regular run of southern 
Illinois farming operations, with corn, 
wheat, and various kinds of live stock as 
the main interests. From the feed mer- 
chant’s viewpoint, probably the most en- 
couraging thing here is the fact that we 
have several pretty good-sized dairy herds 
—like Brown’s, Fraziers’ and Blagg’s— 
good milk cows in the hands of progres- 
sive owners. I anticipate more herds of 
25 and more cows if times really get good 
again. There are a great many small poul- 
try flocks in this vicinity but I do not 
know of a single one of commercial pro- 
portions. I don’t think there is a single 
flock of 600 or more hens in our county. 
So I started here realizing that it would 
take considerable hustling and good mer- 
chandising to work up much of a volume.” 

Sees Opportunity Ahead 

At the present time from 12 to 15 cars 
of commercial feed are sold annually at 
this comparatively new store, started and 
operated under conditions of national de- 
pression. Hundreds of feed stores do 
many times this business but Mr. Staley 
is far from being discouraged.. He is 
pleased with the feed business and sees 
some fine opportunities ahead. 

He does a little newspaper advertising 
and more mailing out of feed manufac- 
turer’s literature, spending about $3.00 
monthly for this purpose. Most of his 
advertising is in friendly personal con- 
tact—the handshake, the cheery word, the 
helpful suggestions both in his feed store 
and on the farms. 

“T particularly like the results obtained 
from my direct-mail investment,” he said. 
“It is foolish for a feed merchant not to 
utilize all the printed matter his manu- 
facturer provides. It costs little to get to 
prospective customers and, believe me, it 
is read and makes an impression when you 
really have a good mailing list.” 

Mr. Staley has sponsored motion pic- 
ture shows and other meetings in coop- 
eration with his feed manufacturer and is 
highly pleased with results obtained. He 
is planning now on similar farmer-gather- 
ings during the remainder of 1938. 

“We get out crowds of about 350 peo- 
ple to these educational and sales-promo- 
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tion meetings,” he said, “I like the idea 
because while the farmers and their fam- 
ilies have a good time and enjoy the enter- 
tainment, they are also absorbing facts 
which will make them better feeders and 
make their farm ventures more profitable. 
When that is done in any given commun- 
ity, the commercial feed dealer’s trade is 


ChiCh 


If your customers have no means of transport- 
ing their feeds from your store to their farm you 
might suggest the above idea to them. F. W 
Scott, feed dealer at Hays, Pa., has one customer 
who actually does it. She is Mrs. Margaret Vernon 
who operates a poultry farm across a ravine from 
the store. She buys a sack of feed from Mr. 
Scott, tosses it on her head and away she goes. 
Cut furnished through courtesy of the LARRO 
DEALER. 


increasing every time. I do not know how 
it is in other places but these educational 
gatherings here tend to increase the com- 
mercial feed business. I can notice the 
effect right away. 

“Of course, the success of educational 
movies or any similar promotion depends 
00 per cent upon the interest and aggres- 
siveness of the local dealer. I realize that 
fact and go after the attendance. Get the 
attendance of the right people at these 
friendly promotional entertainments and 
the business effect will take care of itself. 

“IT am a believer, too, in the modern 
scheduled sales-and-delivery route. We 
have tried the idea out with two regular 
routes driven by Frank Decker, a good 
reliable employee, and I do not think 
there is any doubt about the feasibility 
of this sort of work It is a big accomo- 
dation to many people in the rural dis- 
tricts, holds customers more tightly to the 
feed store, and the fact that a store has a 
truck out making the same route every 
week is a constant advertisement on 
wheels.” 


Mr. Staley advocates a well-rounded 
merchandising policy, starting with a qual- 
ity line of feeds. Then a neat store, 
friendliness, alertness in getting favorable 
publicity, prompt delivery service, and 
many other things to attract and hold 
trade. 

Studies Trade Papers 

“T’ve noticed one thing,” he continued. 
“All alert business men regardless of line 
get the knack of attractively displaying 
their merchandise, whatever it is. Certain- 
ly, that is something never to be over- 
looked in retailing feeds. Another thing, 
it is a mark of a good business man to 
mix with people—get out at country 
gatherings, attend fairs and picnics. In 
all legitimate ways, feed dealers should 
strive to become acquainted with as many 
farmers and their families as is humanly 
possible.” 

Mr. Staley believes the feed trade 
papers have been and will continue to be 
worthy of careful study and thought by 
feed retailers in all parts of the country. 

“Show me a man who declines to study 
trade papers,” he concluded, “and I'll 
show you a man not living up to his pos- 
sibilities. Of course, we all have our no- 
tions and we must conduct our business 
to suit local conditions but I cannot see 
how any feed man can afford not to read 
current trade literature.” 


@ FRANK ARNOLD feed store, Green- 
field, Ind., has been purchased by Fred M. 
Thomas who operates the Thomas Grain 
Co. with elevators at Gem and Philadel- 
phia, Ind. Mr. Arnold has joined the sales 
staff of the McMillen Feed Mills, Inc. 


Ohio Association Asks 
For Investigation 


Maintaining that the state department 
of feed and fertilizer is inadequately 
equipped to perform its work and that 
fees collected by it are diverted to other 
purposes, the Ohio Grain, Mill & Feed 
Dealers association is demanding an in- 
vestigation. 

“Tt is a known fact,” the organization 
contends, “that the department of which 
Bert Leas is chief is being handicapped by 
the lack of equipment and men to oper- 
rate it. The department is self-sustaining, 
in fact it takes in more money than it 
needs, but instead of allowing it to spend 
the money for additional help and equip- 
ment, the state administration appropri- 
ates the surplus to bolster up some weaker 
sister departments.” 

The demand for an investigation was 
incorporated in a resolution adopted at 
the recent annual convention of the asso- 
ciation and has been referred to the proper 
authorities. 
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MILWAUKEE LEADING 


Says: 


Barley Shippers 


@ Mail us samples of your new 
barley for grade and value. 

@ What is your problem this 
year? 

@ Let us advise you regarding 
it. 

@ Start the new crop right. 

@ Ship that next car to:— 


FRASER-SMITH CO. 
@ BARLEY SPECIALISTS @ 


MILWAUKEE 
MINNEAPOLIS CEDAR RAPIDS 


ILW AUKEE is the world’s largest malting barley mar. 
ket. When you ship your barley to Milwaukee you get 
the benefit of the highest bid among all the buyers. 


The new crop is ready to move. Contact and mail samples of 
new barley to your commission man for analysis and value. 


Members of the Milwaukee Grain & Stock Exchange, because 
of their long experience in handling malting barley, are qual- 
ified to give you the best of service. 


Ship to Milwaukee for best results and assurance of top prices. 


Serving Shippers Dependably and Steadfastly 
for 41 years. For Reliable Service 


SHIP YOUR BARLEY TO 


W. M. BELL COMPANY 


GRAIN & STOCK EXCHANGE — MILWAUKEE, WIS. 
W. A. HOTTENSEN R. G. BELL W. M. HOTTENSEN 


President Vice-Pres. and Treas. Secretary 


For Satisfactory Results 
Consign Your 


BA R LEY 
John C. Hensey 


Commission Merchant 


400 Grain & Stock Exchange 
Milwaukee, Wis. 


US e 
HANDLE YOUR BARLEY 


® Telephone Daly 5226 e 


MOHR-HOLSTEIN COMMISSION COMPANY 


Grain Futures 
Exclusively 
Trade Through 


G. W. WINSTON CO. 


Grain and Stock Exchange 
MILWAUKEE, WIS. 
BRANCH OFFICE 
Madison, Wisconsin 


Consign Your Batley iS... 
La Budde Feed & Grain Co. 


@ Carl Houlton, Manager, Grain Department 


—— | 
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BARLEY 


Phones—Office: Daly 2654, Exchange: Broadway 0460 


Personal Service Proves Profitable with 


Johnstone -Templeton Co. 


e Always Honest, Reliable, Satisfactory 


A. L. Johnstone Frank Homan 


Quin Johnstone 


STRATTON GRAIN CO. 


MILWAUKEE, WIS. 


ST. JOSEPH, MO. 
SPRINGFIELD, ILL. 


CHICAGO, ILL. NEW YORK, N. Y. 


BUYERS and SELLERS of GRAIN, SPOT 
and “TO ARRIVE”, CONSIGNMENTS 


MILL FEEDS — FEED PRODUCTS — BY PRODUCTS 


Future Orders Solicited 


Personal Service 


Barley a Specialty 
— SHIP TO — 


ROY I. CAMPBELL 


J. V. LAUER COMPANY 


“Pioneer B ar [ ey Salesmen” 


For Satisfactory Prices Consign Us Your Next Car @ 


Ship Your Barley to... 
DEUTSCH & SICKERT CO. 


Grain & Stock Exchange, Milwaukee, Wisconsin 


For Best Results Personal Service Satisfaction Guaranteed 


Distributors for: 

NORGE PURE COD LIVER OIL — STALEY’S GLUTEN FEED 
STALEY’S SOY BEAN OIL MEAL — BIG CHIEF MEAT SCRAPS 
PREMIER SWEDISH PEAT MOSS 
PILOT-REEF BRAND OYSTER SHELLS 


% 
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1905 — 1938 
Leonard J. Keefe 
Grain 
@ Commission @© 
Merchant 


@ Your consignments and Sales 
to arrive respectfully solicited. 


@ Efficient Personal Service 
assured. 


PHONES 


Office: DAly 4394 
Exchange floor: MArquette 4950 
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Jack Barton New President 
Of National Oil Products 


ROM farm boy to president has be- 

come a reality for John H. Barton, 
recently elected to the presidency of the 
National Oil Products Co., Harrison, N. 
J., manufacturers of Nopco cod liver oil. 
He succeeds Charles P. Gulick who is 
now chairman of the board. 

“Jack”, as he is known to his legion of 
friends who showered him with letters and 
telegrams of congratulations upon his pro- 
motion, has long been identified with the 
feed industry. Under his direction the 
National Oil Products Co. pioneered in 
the use of vitamins to fortify feeds and 
mashes and Mr. Barton has been a lead- 
ing figure in laboratory research neces- 
sary for the development of these pro- 
ducts. 

His Horatio Alger climb to prominence 
began on his old homestead farm at Flem- 
ington, N. J., which has been owned by 
the Barton family since 1767. In his 
youth he served as a railroad employee, 
laboratory handy man and salesman. He 
took a sales job with the National Oil 
Products Co. and did such excellent work 
that he soon became vice president and 
sales manager of the firm. 

The old Barton homestead is now serv- 
ing as a research farm where the effects 
of various vitamins on chickens, cows, 
horses and dogs are studied. Despite his 
many new duties, Mr. Barton still de- 


Cc. P. GULICK 


JACK BARTON 


votes much of his time to this work. 

Mr. Gulick, who now serves as chair- 
man of the board, was one of the found- 
ers of the company which was organized 
in 1876 as the Turkey Red Oil Co. at 
Newark, N. J. This firm was taken over 
in 1907 by the National Red Oil & Soap 
Co., also of Newark, and in 1912 the 
name was changed to National Oil Pro- 
ducts Co. It has continued to expand 
since. 

Coincident with the promotion of Mr. 
Barton and Mr. Gulick, National Oil Pro- 
ducts Co. purchased the Vitab companies 
with manufacturing plants at Emeryville 
and San Francisco, Calif., thus extending 
its vitamin operations into all phases of 
the feed, dairy, baking, drug, pharmaceu- 


MILW AUKEE 


THE PAETOW CO. 


WISCONSIN 


PROMPT, COURTEOUS SERVICE 


Millfeeds 
Brewers Grains 
Distillers Grains 
Malt Sprouts 
Malt Hulls 


Feed Barley 
Broken Barley 
Barley Chaff 
Linseed Meal 
Soybean Meal 
Screenings of All Types 


SWIFT'S OLD PROCESS 
SOYBEAN MEAL 


TELEPHONE MARQUETTE 2600 
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MARBLEHEAD 


tical and animal husbandry industries. An 
exchange of National Oil Products Co. 
stock was made for all the assets of the 
California firms and the former Vitab 
companies are being dissolved. 

The new Vitab corporation becomes a 
wholly owned subsidiary capitalized for 
$500,000. Officers are Mr. Gulick, presi- 
dent; Perc S. Brown, vice president; 
Ralph Wechsler, treasurer and A. A.Vetter, 
secretary. Mr. Brown announces that the 
Vitab corporation will operate the plants 
at their present locations with Nopco as 
the sales unit for Vitab products. 


@ E. K. WARNER, Archer-Daniels-Mid- 
land Co., Minneapolis, and Mrs. Warner 
celebrated their 28th wedding anniversary, 
July 21, and were the recipients of con- 
gratulations from their many friends. 

@ CROSS PLAINS FEED MILL, Cross 
Plains, Ind., recently installed a ™%-ton 
feed mixer furnished by the Duplex Mill 
& Mfg. Co. 


@ HENRY W. BOWEN, proprietor of 
elevators at Crete, Ind., and New Paris, 


O., has opened a large feed market at 
Richmond, Ind. 


STRATTON GIVES PARTY 

Executives and office employees of the 
Milwaukee and Chicago offices of the 
Stratton Grain Co. were guests of Harry 
Stratton, president, at a get-acquainted 
party held at his home in River Hills 
near Milwaukee, July 26. An enjoyable 
time was reported by all. 


CALCIUM CARBONATE 


UNIFORM—CHEMICALLY FIXED 


MANGANESED CALCIUM 


MARBLEHEAD “98” 
PULVERIZED CALCIUM CARBONATE 


Highest quality products, scientifically 
prepared to your specifications, under strict 
technical control. Easily and uniformly mixed 
with mashes and feeds. 


Write for Samples and Prices 


MARBLEHEAD LIME CO. 
160 N. La Salle St., Chicago 
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New Veterinary Vitamin E Service 


To Help Dealers Announced 


strong bond between the farmer, the 

feed dealer and the country veter- 
inarian will soon be offered by the spe- 
cialties division of the Archer-Daniels- 
Midland Co., Minneapolis, according to 
an announcement by Dr. A. J. Pacini. The 
firm has carried a pioneer’s burden in the 
introduction of vitamin E wheat germ oil 
for poultry feeding and is now ready to 
apply its same resources to the dairy 
branch of the feed industry. 

Dr. Pacini has turned numerous dairy 
farms in the midwest into experimental 
laboratories and the results of the survey 
show that vitamin E, the so-called repro- 
ductive vitamin, is often alarmingly de- 
ficient in the average dairy ration. 

With this fact in mind, Dr. Pacini is 
making arrangements to appoint veterin- 
arians as service agents in various sections 
of the country to work with the feed 
dealer and feed manufacturer and the 
farmer to solve the problems of dairy 
feeding. 

Authorized Vets on Call 


The veterinarians will be recompensed 
by the Archer-Daniels-Midland Co. When 
this new arrangement is in full swing feed 
dealers all over the country will have a 
competent authority to consult regarding 
the dairy cattle problems of their cus- 
tomers. If a farmer comes into the feed 
dealer’s store with any complaint the feed 
dealer can call the veterinarian provided 
by the Archer-Daniels-Midland Co. and 
he will examine the livestock owned by 
the farmer to determine just why his 
animals are not making normal progress. 
In this manner the feed dealer will be able 
to provide important technical assistance 
free of charge to the farmer and at the 
same time ward off any unjustifiable 
criticism of his feed. 

Working closely with various agricul- 
tural experimental colleges Dr. Pacini has 
supplemented information from numer- 
ous experts in animal husbandry to sub- 
stantiate the fact that an introduction of 
wheat germ oil into the diet of livestock 
helped tremendously in solving breeding 
problems. 

A generation ago the productive life of 
a cow was in the neighborhood of 10 to 
12 years, studies indicate, but a recent 
survey shows that the productive life is 
now down to about three and one-third 
years. 

Figures compiled by the dairy herd im- 
provement associations in Kansas and 
Iowa during 1935 to 1937 inclusive show 
that an average of approximately 30 per 
cent of the cows left the herds each year. 
Generally speaking the herd owner had a 
new herd every three and one-third years 
although some cows stayed longer and 
some less. 


( NEW service which will form a 
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If three and one-third years per cow in 
the herd means three calves (14 months 
has been found as the average calving 
interval for the Iowa herds) and half are 
bulls then each cow leaves an average of 
one and one-half heifer calves which will 
grow into possible replacements. 

It is known that farm herds lose about 
one-third of their number by hazards of 
disease, accidents and other casualties and 
the final result is that a producing cow 
has one offspring to replace her. 

Why Cows Leave Herds 


The following table shows the reasons 
why cows leave herds and is based on a 
survey made in Kansas for a three-year 
average from 1935 to 1937: Low produc- 
tion, 32 per cent; udder trouble, 9 per 
cent; sterility, 5 per cent; Bang’s disease, 
15 per cent; died, 6 per cent; old age, 
4 per cent; dairy purposes, 23 per cent; 
and other reasons, 6 per cent. 

The replacement problem and the de- 
velopment of a longer productive life in 
dairy herds is important at the present 
time. The solution is a challenge to dairy 
cattle breeders and the Archer-Daniels- 
Midland Co. is attempting to assist by 
means of its veterinarian service. 

F. Bay, Sakskobing, and P. Vogt-Mul- 
ler, Copenhagen, Denmark, scientists, have 
made extensive research experiments re- 
garding sterility in cattle and their treat- 
ment with wheat germ oil. They report 
the results from feeding wheat germ oil 
to a total of 70 animals of which 49 be- 
came pregnant. 

In another experiment, 25 case reports 
on cows given injections of 25 cc. of 
wheat germ oil at intervals of six to eight 
days showed that it helped to promote 
fertility. Seventeen of the 25 cows be- 
came pregnant and eight remained sterile 


¢ Archer-Daniels-Midland Co. Sponsors Plan 


although some of the latter became preg- 
nant after further treatment. 
Bulls Also Affected 

If a bull does not get sufficient vitamin 
E in its diet serious damage to the gener- 
ative organs has been found to result. If 
this inadequate diet is continued the cells 
of the sex organs degenerate completely 
and the animal becomes totally sterile. 

Vitamin E may be present in varying 
quantities in a large number of foods. It 
is present in green vegetables, hay and in 
the embryos of different cereals, notably 
wheat. Rancidity, however, rapidly de- 
stroys it. 

Cow’s milk is generally deficient in vit- 
amin E for the reason that when milk 
production is pushed the vitamin E stores 
of the cow are depleted and she tends to 
retain the vitamin E for her own body 
tissues. 

As far as can be determined, the vita- 
min E of wheat is contained in the oil of 
its germ. The germ represents about 2 
per cent of the whole wheat berry and of 
that 2 per cent approximately 10 per cent 
is oil. 

If the oil is absolutely fresh it may 
carry 40 units of vitamin E per gram. On 
this basis the whole wheat would show 
about 36 units of vitamin E, wheat germ 
about 1816 units and the oil about 18,160 
units per pound. 

Complete details of this new linked 
farmer, feed dealer and veterinarian serv- 
ice will be released shortly by the Archer- 
Daniels-Midland Co. At present veterin- 
arians are being interviewed by the firm 
and an announcement of appointments 
will be made in the near future. 


@ FARMERS TRADING CO., Laurens, 
Ia., has installed a 75 h.p. Diesel engine 
and a new hammer mill. 
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More Feed Morafocturers See It the AMBURGO WAY |! 


* 

IN OIL FORM 
POTENT 

STANDARDIZED 

DEPENDABLE 


for 


THE o@mburgo’ CORPORATION 


JAMESTOWN, NEW YORK 
OFFICES: JAMESTOWN, NEW VORK, YORK. 
NEw 
EXECUTIVE OF CE. saver BROAD ST. ave. 


Albert Pacini (left) and Sam Golden at the Amburgo booth. 


The secret is out! “Grandma Naugh”, 
the white rat exhibited by the Amburgo 
Corp., Philadelphia, Pa., at the recent 
Ohio Grain & Feed dealers convention in 
Columbus, has had six litters. Sam Gold- 
en, vice president and general manager of 
the firm, conducted a guessing contest at 
the conclave and received answers rang- 
ing as high as 976 litters—which no doubt 


liver oil, 


Clinton Gluten Feed 

Clinton Soybean Meal 

Clinton Corn Oil Cake 
Meal 

Clinton Corn Gluten Meal 

Black Granite Grits 


Cod Liver Oil. 


MILWAUKEE 


e 


CLO-TRATE e 


For ALL OF YouR FEEDS 


Because of the wide variation in 
the vitamin content of raw cod 
feed mixers should 
choose an oil supplement they 
know has been scientifically for- 
tified into a standardized pro- 
duct, of known vitamin content. 
CLO-TRATE is such a product. 
It is a dependable source of bot’ 
vitamins A and D, guaranteed to 
contain not less than 3000 U.S.P. units of vitamin A and 
400 A.O.A.C. chick units of vitamin D per gram. Play 
safe and use CLO-TRATE in all your feeds. 


Let Us Quote You Prices On 


Malt Sprouts 

Mill Feeds 

Linseed Oil Meal 
Onyx Dried Grains 
Brewers Dried Grains 
Pearl Grits 


ALL GRADES OF GRAIN 


We Can Save You Money on Straight 
Get Our Prices... 


STRATTON-GRAIN CO. 


was in jest since “Grandma” has had only 
87 offspring. 

Three persons guessed the correct num- 
ber. They were Paul McCoy, West Side 
Elevator, Circleville, Ohio; Amy Voltz, 
Wren, Ohio, and Everett Querry, Colum- 
bus, Ohio. Each has been sent a suitable 
prize by the Amburgo Corp. 

Three came close with guesses of five 


litters. They were Dr. Albert E. Pacini, 
Archer-Daniels-Midland Co., Minneapolis ; 
Lonnie Meadows, Columbus and Howard 
Cod, Circleville. D. B. Walker, Ralston- 
Purina Co., Circleville and R. O. Calue- 
lage, Fort Jennings Equity Co., Ft. Jen- 
nings, Ohio, offered guesses of seven. 

“Grandma” is the oldest laboratory ex- 
perimental animal owned by the Silmo 
Chemical Corp., Vineland, N. J. She is 
also the first rat to be carried by plane 
according to TWA officials who transport- 
ed her to Columbus. 

The Amburgo display consisted of sci- 
entific information regarding the science 
of nutrition and its relation to concen- 
trated vitamin products. Firms represent- 
ed included the Borden Co., New York 
City; Archer-Daniels-Midland Co., Minn- 
eapolis; Harshaw Chemical Co., Philadel- 
phia; Silmo Chemical Corp.; Fernando 
Valley Milling & Supply Co., Van Nuys, 
Cal., and Nutritional Research Associates, 
South Whitely, Ind. 

@ CARGILL GRAIN CO., Inc., Minne- 
apolis, held its fifth annual golf tourna- 
ment July 14 at Minnesota Valley. There 
were many entries including several play- 
ers from Duluth. Hub Owen was chair- 


man assisted by Sam Mahoney and Jack 
Mills. 


@ Jj. F. HARRIS, who has been associ- 
ated with the Clay County Farm Bureau 
Cooperative association for the past six 
years has opened a feed store of his own 
at Brazil, Ind. 


MALT 


SPROUTS 
FEED BARLEY 


Barley Screenings - Barley Chaff 


Malt Hulls 


Always Available 


WISCONSIN 


FROEDTERT 


MILWAUKEE 
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World’s Poultry Congress Boosted 


Radio Wisconsin 
e Address Delivered by David K. Steenbergh 


try Congress will be held at Cleve- 
~ “ Jand, Ohio, from July 28 to August 
‘th, inclusive. 

It may seem early to be talking about 
in event which will not be in progress for 
nother twelve months but this is the first 
‘ime that this world-wide poultry congress 
and exposition has ever been held in the 
United States. 

More nations are actively interested in 
the World’s Poultry Congress than in the 
League of Nations. More than 60 coun- 
iries will be represented at the gathering 
in Cleveland next year with delegations 
and with exhibits. You will find visitors 
there from Asia, Europe, Australia, Cent- 
tral and South America and Africa. 

All 48 states of the union, as well as 
Porto Rico, Hawaii and Alaska, are also 
cooperating and it will be a truly impres- 
sive sight greeting all visitors who walk 
into the Hall of Nations and States at the 
World’s Poultry Congress in Cleveland. 

Great Agricultural Show 

But the World’s Poultry Congress is 
more than an event of interest to the var- 
ious political divisions of the world. 
Cleveland will be host to the greatest 
agricultural “show” ever held anywhere 
at any time. The congress next year will 
combine a dozen conventions in one and 
there will be meetings for all types of 
poultry interests, from the producer right 
down the line through the hatchery man, 
feed manufacturer and dealer, supply 
man, packer, processor, distributor and 
consumer. 

The leading poultry scientists of the 
world will be present to discuss the fun- 
damentals underlying successful poultry 
activity of all kinds. The producers will 
display thousands of live birds including 
rare species of all types of poultry. The 
feed and supply men will hold the fort in 
the Hall of Industry with hundreds of ex- 
hibits showing the latest in poultry equip- 
ment, poultry remedies, feeds and feeding 
methods. Consumers will be interested in 
still other exhibits, by packers and distri- 
butors, showing all varieties of poultry 
products and demonstrating how they may 
be best used on the luncheon and dinner, 
as well as the breakfast tables, of the 
civilized world. 

Right at this time, there are at least 
10,000 persons representing all previously 
named divisions of government and indus- 
try enthusiastically working to assure the 
success of next year’s World’s Poultry 
Congress at Cleveland. The federal gov- 
ernment has appropriated $100,000 as its 
share of the three-quarter million dollars 
which will be necessary to put the “show” 
across. The state governments are also 
helping and 34 of the 48 governors are 
serving as chairmen of their state Poultry 
Congress committee. 


Now year, the seventh World’s Poul- 
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Governor Phil LaFollette is the honor- 
ary chairman for Wisconsin which is ac- 
tively interested because poultry ranks 


Backing the World’s Poultry Congress 100 per 
cent is the American Feed Manufacturers asso- 
ciation which officially endorsed the event at its 
recent annual convention. Above Frank Sheets, 


president of the G. E. Conkey Co., Cleveland, 
director of the Manufacturers association and 
vice president of the World’s Poultry Congress 
Corp. of Cleveland, is shown discussing plans 
with Sydney A. Edwards, left, managing director 
of the Congress. The address published herewith 
was delivered August 6 over radio station WTMJ, 
Milwaukee, by David K. Steenbergh, managing 
editor of The Feed Bag, and a member of the 
Wisconsin committee. 


second as a source of farm income in this 
state. Our 15,000,000 head of poultry are 
distributed on 90 per cent of the farms in 
the state. The gross income from poultry 
in Wisconsin was $39,000,000 in 1929 and 


Weather Bureau Predicts 
End of Dry Cycle 


Plentiful rains so far this year, follow- 
ing those of 1937, suggest the possibility 
that the recent long drought cycle has 
spent itself and that the years immediate- 
ly ahead may bring more adequate rain- 
fall to the United States, says J. B. Kin- 
cer. of the United States weather bureau. 

The generally dry cycle lasted from 
1930 through 1936. The first half of 1938 
was outstanding for its plentiful precipi- 
tation. About 80 per cent of the United 
States had more than average rainfall 


‘The country as a whole averaged 12 per 


cent above normal. All the states, except 
the tier extending from New York to 
Florida, and Louisiana, North Dakota and 
Washington, had above normal rainfall. 

The eastern states, comparatively dry 
until about the middle of July, had abun- 
dant to excessive rainfall, with damaging 
local floods the latter part of July. The 
South also had heavy rainfall with more 
or less local flood damage. 


even during the depression it never fell 
below $19,000,000. 

This is the part of the farm income 
from which the table is supplied, the 
children clothed and most emergency fi- 
nancial needs met. The income from poul- 
try contacts and benefits all who live in 
our state, the doctors and dentists, the 
lumbermen and builders, the manufactur- 
ers and bankers, the grocers and -mer- 
chants of all kinds. 

Governor LaFollette appointed his 
World’s Poultry Congress committee to 
include representatives of all the inter- 
ests affiliated with the poultry industry 
and th’s committee has elected Professor 
J. B. Hayes of Madison as active chair- 
man. Helping Professor Hayes are Wil- 
liam Halbach, W. W. Clark, T. L. Bewick, 
H. W. Schilling, and J. H. Alexander. 
Sub-committees are also working in each 
congressional district and in each county. 

Help of All Needed 

Wisconsin intends to make a name for 
itself at the seventh World’s Poultry Con- 
gress and will have an exhibit represent- 
ative of the importance and dignity of 
the poultry industry in this state. In 
addition, our state will be represented by 
a junior judging team, an adult demon- 
stration team and a live bird exhibit. 

Our plans have been made and the work 
is in progress but we will need the help 
of all in order to achieve true success. If 
you have not been contacted, therefore, 
we ask you to see your county agent, 
agricultural teacher, banker, feed man, 
grocer or egg dealer and offer your help. 

We are particularly grateful for the 
assistance already given. 


@ FRED VON ESSEN has opened a 
feed store at Toronto, Ia. 


@ R. ROBINSON, INC., has been or- 
ganized at Bennings, Md., to deal in feed. 
Incorporators are Robert Robinson, Jos- 
eph H. Deckman and Thomas Alderton. 


@ FARMERS COOPERATIVE CO. 
grain elevator, Southport, Ind., was de- 
stroyed by fire recently with a loss of 
$40,000. Two cars loaded with wheat were 
burned in addition to the grain stored in- 
side the elevator. 


FIRST CAR OF BARLEY 

The first car of new crop Wisconsin 
malting barley to reach the Milwaukee 
Grain & Stock Exchange market arrived 
July 30 and was shipped by B. J. Logan, 
Deerfield Farmers Cooperative, Deerfield, 
Wis., to Roy I. Campbell. It sold to the 
Froedtert Grain & Malting Co., Milwau- 
kee, for 62 cents a bushel. The car was 
classified as No.3 malting, had a test 
weight of 44 pounds, 14.2 moisture and 
contained 4 per cent undersize. 
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Tide Mills Centuries Old 
Dot Maine Rivers 


(Continued from Page Seventeen) 


the tide-washed marsh grasses. The own- 
er is Charles V. Minott who has placed 
the numerals “1795” conspicuously on the 
end facing the highway. Undoubtedly 
the building has been shingled and clap- 
boarded more than once but the original 
framework, piling and much of the plank- 
ing and boards are those that entered into 
its construction 143 years ago. 

On the opposite side of the highway is 
the mill pond or basin from which power 
to turn the millwheel was derived. The 
road passes over what was once the nar- 
row sluiceway through which the tides 


surged. And with the damming of this 
outlet in 1882 the former salty tidal basin 
changed its characteristics and became a 
fresh water pond. 

Fed by natural springs and streams the 
salt gradually seeped out. Today where 
Phippsburg youngsters of a century ago 
caught smelts and alewives that ran in 
from the sea, anglers now lure fresh water 
perch and pickerel. It is also a favorite 
swimming pool for boys of a summer 
camp near by. 

James McCobb who came to Phipps- 
burg from Ireland in 1730, lived in a log 
cabin on the shores of this basin. The 
McCobbs were responsible for much that 
made Phippsburg worthwhile. One of them 
built the tide-mill in 1795 and it is said 
that it ground more yellow corn than any 


NEW YORK: 83 Maiden Lane 


POTASSIUM IODIDE MIX 


An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


CHAS. PFIZER & CO., Inc. 


CHICAGO: 446 W. Grand Ave. 


| 


100 POUNDS NET 


PRODUCTS REFINING (0. 4 
GENERAL OFFICES-NEW YORKUSA 


-PROTEINMINIMUM 20% 
Fat MINIMUM 
MAXIMUM 

4 CORN GLUTEN FEED & 7 
CORN SUGAR MOLASS 


20% Protein Guaranteed 


YOU'RE NOT IN THE INSURANCE BUSINESS 


but you can sell your dairy feeders milk- 
slump insurance at this time of year by 
selling them BUFFALO SWEETENED. 


A slump in the milk production of one 
cow or of an entire herd can and often 
Jarl. aS does occur in the Fall, as a result of too 
much reliance on late-Summer pasture. 

BUFFALO SWEETENED can be fed 
straight to cows on grass or used as the 
basis of Summer dairy rations. Either way, 
it provides the nutrients a cow needs for 
maintenance and production. It is real 
milk-slump insurance, at a low premium. 


CORN PRODUCTS SALES CO., New York - Chicago 


BUFFALO SWEETENED 


THE GENERAL UTILITY, ALL-CORN CONCENTRATE 


other of the many mills along theKenne- 
bec. But its days of usefulness as a mill 
long since vanished. Today it is a stor- 
age place and a relic of past prosperous 
milling days. 

At the outlet of Basin cove, near South 
Harpswell, in Lower Casco bay, up to a 
short time ago there stood a tide-mill that 
will be recalled by summer vacationists 
from all over the country. It was built no 
further back than 1867 by George W. 
True & Co., of Portland to grind the corn 
they sold in their wholesale grocery store. 
The Basin was and is a wonderful natural 
tidal estuary, long and deep, furnishing 
an abundance of power to the turbines. 
Of those wheels there were originally five 
of 200 horsepower each. 

At the time when this Basin Cove mill 
flourished corn was brought in bulk from 
New York and Boston to Portland. Be- 
cause the channel from the open Atlantic 
into the tide-mill cove was devious and 
inadequately marked in those days, the 
grain-laden craft unloaded at Portland. 
Their cargoes were then transhipped down 
Casco bay in smaller vessels handled by 
local skippers familiar with the course. 

Ideal Gathering Place 

The Basin mill prospered up to 1885 
when steam mills, newer machinery and 
cheap rail transportation made its fur- 
ther operation unprofitable. It was aban- 
doned and gradually fell into decay. Of 
course the old structure became “haunted” 
and was a favorite spot of interest to 
summer vacationists. It stood until a 
short time ago when ice surging out of 
the basin in the spring carried it away 
leaving nothing but sections of its pile 
foundation. 

As “social centers” these old mills were 
unique. Farmers bringing their grist met 
other farmers and the miller was usually 
a man of much local information. All 
kinds of people came to the mill and few 
passed it without a friendly chat with the 
miller. Children coming home from school 
looked in at the open door. They not 
only looked in but frequently went in 
sometimes to the annoyance of the miller. 

Many a mill pond was an ideal place 
for swimming and a dive out of the store 
room was a feat for the young people. 
Sometimes the ponds furrnished excellent 
fishing with smelts in their season and 
eels, flounders and tom-cods the year 
around. 


@ LOUIS E. SMITH, Minneapolis, has 
purchased the Anoka feed mill, Anoka, 
Minn., from the Anoka Fuel Corp. The 


business will be managed by his son, 
Robert. 


@ THERON W. BLACK, formerly asso- 
ciated with Edward F. Martin in the Der- 
ing Feed Co., Columbus, Wis., has joined 
the Acme Feed Co., Forest Park, Ill., as 
field representative. 


@ A. J. CAIRNS and S. E. Janski feed 
warehouse, Motley Minn., was destroyed 
by fire July 15. 


++ 


@ FARMERS GRAIN & SUPPLY CO., 
Wever, Ia., has been incorporated with 
a capital stock of $25,000 by Edward O. 
Owens. 
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Freis Calls Himself 


Farmers’ 


MONG the things that make Roland 

is. Freis who operates a successful 

~™ feed business at Kiel, Wis., outstand- 

ine in his unusual slogan. He calls himself 

“brcis Von Kiel (meaning Freis from Kiel 

in German) Educator and Cooperator in 
Poultry Feeds and Feeding.” 

sy living up to this slogan and empha- 
sizing service to the customer he has 
developed a route system in his territory 
that requires seven trucks for delivery. 
Three of them are owned by Freis and 
the balance by private haulers who deliv- 
er for him on a contract basis. His trad- 
ing area blankets a radius of 50 miles and 
one route is covered every day in the 
week. 

“I adopted my slogan,’ Freis said, 
“after determining what a real, progres- 
sive feed dealer should be. After all, I 
am a teacher of better feeding methods 
and that is how I hit upon the idea of 
calling myseif an educator. The coopera- 
tor part of the slogan also has a purpose. 
After I have taught a customer: the proper 
methods of feeding I cooperate with him 
in furnishing high quality feeds at the 
lowest cost per egg.” 

Model of Cleanliness 

You can sit down anywhere in the Freis 
mill and feed plant in your Sunday’s best 
without getting your clothes dusty. Even 
the mixing room has the appearance of 
neat living quarters. Freis has also par- 
titioned off one section of the mill where 
he stores his brand of family flour. The 
room is ventilated and every bag which is 
delivered to a customer has the appear- 
ance of coming fresh from the manufac- 
turer. 

All business is conducted on a cash 
basis and the cost of delivery is added 
to the price of the product. With no cred- 
it losses to handicap him Freis has found 
he can meet competition and still give 
the farmer the advantage of feeds brought 
direct to his own barnyard on a regularly 
scheduled route system. 

Chick Selling Plan 

Mr. Freis also has an unusual method 
of selling baby chicks. He handles a 
high quality breeding stock from an out- 
side hatchery and guarantees to make 
good any losses of more than 3 per cent 
up to the time the chicks are two weeks 
old. The guarantee is void, however, un- 
less the farmer agrees to use Freis’ brand 
of feed and follows his instructions. All 
casualties above 3 per cent are not paid 
in cash. The farmer is given credit for 
future purchases of feed. Last spring he 
sold 25,000 chicks on this basis and prac- 
tically 100 per cent of the flocks are being 
maintained on his brand of feeds and are 
regularly serviced to check diseases, hous- 
ing conditions, etc, 

Radio advertising is constantly used. 


THE FEED BAG — August, 1938 


Educator 


And Cooperator 


Spot announcements are broadcast several 
times a day over a Sheboygan, Wis., sta- 
tion and Mr. Freis has found that this 
type of promotion has been particularly 
effective in getting new customers inter- 
ested. Here is a typical broadcast: 

“Why bother with the cockerels? Order 
only day old pullet: chicks. Overcrowding 
brooder houses kills chicks. Buy fewer 
chicks but better chicks. Overcrowding is 
only a waste of time and money. 

‘“Freis Von Kiel gives you a cash credit 
against your feed on all chicks you lose 
up to the age of two weeks. Just follow 
my feeding directions. Use Blank chick 
starter which costs only $2.35 per hun- 
dred at present. Good chicks given Blank 
chick starter and clean water with plenty 
of hopper space will grow to big, strong 
healthy pullets and laying hens. 

“When chicks are two weeks old I or 
my salesman will visit your farm and kill 
all runts that are left in the flock and give 
you credit on all total losses over 3 per 
cent. This applies only on chicks purchas- 
ed from us. 

“All chicks will be delivered to your 
farm and you will receive proper instruc- 
tions to give them a good start. 

“T will educate you on how easy it is 
to raise better chicks, pullets and laying 
hens. I will cooperate with you in fur- 
nishing you the best feed at a lower feed- 
ing cost than any ration known. All I 
ask you to do is follow feeding instruc- 
tions, 

“Free! One 49-pound bag of Blank 
flour on all chicks or pullets of 100 or 
more placed before March 10 when cash 
in full accompanies order.” 

Makes Own Windmills 

Another form of advertising used by 
Freis is a barnyard display made by him 
during spare moments in slack periods. 
He has eight windmills, built in the form 
of a grain elevator, distributed at eight 
different points in his territory where they 
are visible from the highway. On the tail 
of the windmill is lettered the brand name 
of his feeds and on the side of the mini- 
ature elevator appears “See Freis Von 
Kiel.” 

Freis carries his service an additional 
step by buying fresh eggs from his cus- 
tomers and marketing them at premium 
prices. He has established a parcel post 
and express shipping station where eggs 
are carefully candled and packed in new 
cartons and cases, a size to fit any family’s 
weekly needs of fresh eggs. In merchan- 
dising the eggs he calls attention to the 
splendid conditions in his community and 
the pride of the hard-working farmers in 


raising good, clean products. This pat on 


the back is greatly appreciated by the 
customers, and many of them find a 
ready market for their eggs at premium 


FREIS VON KIEL 


prices through the service offered by Freis. 

“In selling poultry feeds,’ he explains, 
“it is well to remember that a customer 
must make a profit on feed if you expect 
him to continue as a customer. I well 
recall a few years ago. A customer who 
had never raised chicks before walked in- 
to a feed store and inquired about the 
prices of feed. He finally decided to use 
bran only because the rations quoted by 
the dealer appeared to cost too much 
money. Not wishing to argue to offend 
him the feed store owner sold him the 
bran. 

“You can guess what happened. The 
poultryman lost all of his chicks and the 
dealer lost a customer. He should have 
emphasized why it pays to use a better 
feed. The old motto “never argue with 
a customer” is no longer practical. 

“My idea in selling a customer is not 
how much I can make on him but how 
much service I can render. My profit 
comes from rendering service, and as long 
as my friends continue to make money, 
I do also. 

“When I started delivering feeds I had 
an old Model-T Ford coupe which I drove 
all winter without a heater and without 
glass in the windows.- Now we keep seven 
panel trucks busy and our business is in- 
creasing every year. Whatever success I 
have enjoyed I can trace back to service.” 
@ FARMERS WHOLESALE CO. branch, 
Cambridge, Minn., has been taken over 
by the Cambridge Feed & Mill Co. H. 
C. Roth remains as manager. 


KANSAS CITY OFFICE 


Archer-Daniels-Midland Co., Minneap- 
olis, has opened a branch office at 1134 
Board of Trade building, Kansas City. 
C. J. Gundelfiger, for many years a feed 
and grain broker, has been placed in 
charge. Arrangements for the opening of 
the new branch were handled by J. M. 
Chilton, manager of the Archer-Daniels- 
Midland grain department, who spent 
several days in Kansas City. 
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COAST TO COAST 
GRAIN SERVICE 


INCORPORATED 
MINNEAPOLIS, MINN. 
761 Chamber of Commerce 
Country Offices 


Grand Forks, N. Dak. 
Sioux Falls, S. Dak. 


Fairmont, Minn. 
Marshall, Minn. 
Williston, N. Dak. 


Lincoln, Neb. 
Sac City, Iowa 

Terminal Offices 
Duluth Buffalo Kansas City 
Milwaukee Albany St. Louis 
Chicago New York Portland 
Green Bay Boston Spokane 
Cedar Rapids Omaha Seattle 
Toledo Memphis San Francisco 

Los Angeles, Calif. 
Winnipeg, Man Montreal, Que 


Cargill, Incorporated, Seed Division 
Box 64, Minneapolis. 
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© The Feed Ingredients Section, beginning on 
Page 37 of The Feed Bag Annual, is a gold mine 
of information. From plain Bran to Ouricury 
Nut Meal you can find what it is, how to use it 
and where to buy it. It is the most complete 
and comprehensive reference for Feed Ingre- 
dients ever compiled. The Feed Ingredients 
Section alone makes The Feed Bag Annual an 


Che feed Bag 


“Reference Book of the Feed Industry” 


REDIENTS 


invaluable book, acclaimed by feed men every- 
where for its practical value. It will add to 
your knowledge of feeds and feeding, provide 
you with all the answers your customers ask, 
and reflect an improvement in your business. 
Keep The Feed Bag Annual on your desk for 
ready reference. The firms advertising in it are 
a reliable source of supply. 


Annual 


Price $1.00 per Copy 
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EMBERS of the feed industry 

played an important part in the 

annual International Baby Chick 
association convention held in the St. Paul 
Minn., municipal auditorium, July 18 to 
21. Many of the biggest names in the 
industry were listed among the more than 
150 exhibitors who jammed the basement 
of the auditorium with their displays. 

The four day session was devoted to 
numerous morning and afternoon meetings 
which were well attended. In addition to 
the exhibits of feed, poultry equipment, 
incubators and other lines, there were 
numerous breeding bird exhibits. 

A resolution passed at the convention 
petitioned the AAA to make it possible for 
the poultry industry to participate in the 
soil conservation program. Another reso- 
lution asked that the federal department 
of agriculture separate heavy breeds from 
White Leghorns in its monthly baby chick 
reports. A resolution was also passed 
asking that part of the $4,000,000 appro- 
priated for research in developing new 
uses for agricultural products be used for 
similar research in the poultry industry. 

False advertising, deceptive trade prac- 
tices, rebates, discounts and discrimina- 
tory practices were also attacked at a fair 
trade practice discussion held during the 
meeting. 

The third night of the convention fea- 
tured a gigantic banquet in the auditor- 
ium. A novel method of floor show pre- 
sentation was offered, a large ice cake 
frozen in the center of the arena serving 
as a stage for the entertainment. 

Dr. Salsbury’s Laboratories, Charles 
City, Iowa, had two displays. One was a 
complete layout of the Salsbury remedies 
and the other a display of infected mem- 
bers of chickens as well as plates under 
microscopes showing cells of various chick 
diseases. This display was under the di- 
rection of Dr. S. Erickson and offered 
educational material regarding tuberculo- 
sis, coccidiosis, blackhead and other poul- 
try diseases. The Salsbury men on the 
scene included Dr. J. E. Salsbury, H. G. 
Bos, George Aldous, Al Wishlinski, Paul 
Malm, L. Cole, Frank Sager, A: Jean- 
noutot, F. Runchey, George Dibble, V. 
Helgen, R. Ballantyne, L. L. Sauer, A. 
Achilles, W. M. Hagen, C. M. George, 
C. Hobson, F. Peterson, S. Thornton, M. 
B. Potratz, Don Facka, Prof. O. J. Wies- 
ner and H. Park. 

Mathieson Alkali Works was repre- 
sented at an attractive booth by A. E. 
Winnerstrom, M. L. Duggan and J. K. 
Moorhead. 

G. E. Conkey Co., Cleveland, also had 
an attractive booth layout. The firm gave 
away numbered cards advertising Conkey 
feeds. The recipient needed only to find 
the duplicate number among the crowd 
and both received a special Conkey sun 
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“air Trade Practice Code Adopted 
4y Baby Chick Association 


e Many Feed Firms Exhibit at Convention 


Fe 


SAN 


VITAMINS 


F. E. Booth Co., San Francisco, Cal., was one of the many firms exhibiting at the convention. Shown 
left to right are Wayne Fish, Wayne Fish & Co., Minneapolis; J. Walker Sherfy and H. E. Taylor, 


Booth representatives. 


hat. The Conkey delegation included F., 
S. Sheets, president, George C. Eicher, 
vice president, O. O. Sarvella, sales man- 
ager, W. C. Adams, L. W. Pritchard and 
W. T. Stautz. 

W. L. Krapp led a.-delegation of 
National Ideal_,Co. représentatives from 
Toledo, Ohio. Others at the booth inclu- 
ed A. W. Amend, H. 'C. Erdman, E. F. 
Black, George Weimer, E. W. Nehrling 
and Wendell Scheerer. 

The floor at the Lapp Laboratories, 
Nevada, Ia. display was covered with a 
coating of cottonseed hulls. This mater- 
ial serves as a dustless floor covering for 
brooder house litter. Prof. W. H. Lapp, 
Harlan E. Hopper and A. F. Waller were 
on hand. 

American Butter Co.’s Greenmelk 
came in for a great deal of attention at 
the show. Those on the scene included 
Kent McLatchey, advertising manager, 
and M. M. Bowman, Kansas City; How- 


‘SS 


ard Zindel, Holland, Mich.; M. A. 
Thomas, Union City, Ind.; alph Will, 
Muscatine; Fred Wademan, ansas City, 


and George Hayward of the Thompson- 
Hayward Chemical Co. Roland Earl, 
Maurice Hall, I. M. McClelland, Dr. 
Richard Graham, Lynwood Smith and 
Carlton Nelson. 

I. D. Russell Co., Kansas City, used 
the convention to celebrate its 25th anni- 
versary and provided corsages for the 
ladies at the banquet. I. D. Russell, presi- 
dent headed a delegation which included 
Joe Bailey, sales manager, R. P. Russell, 


W. S. Wilson, A. S. Prather W. D. Russell, - 


Otto Russell, Herbert L. Strupp and Mrs. 
Alvana Bernard. 

Iowa Limestone Co., Des Moines Ia. 
had three representatives on the scene. 
They were R. S. Fletcher, sales manager, 
C. H. Young and F. J. Brown 


Glandolac Laboratories, Omaha, Neb., 
manufacturers of poultry remedies, also 
had a large delegation. Headed by Joe 
Rice, sales manager, it included A. R. 
Johnson, Dr. R. T. Renwald, Talmadge 
Hanson, Franklin Hubbard, J. L. Hard- 
wick, Miles Mahan, Ed Mechling and 
James Anderson. 

Brower Mfg. Co., Quincy, IIl., had a 
large display of its complete line of poul- 
try equipment. On hand to greet the cus- 
tomers were W. J. Brower, president; B. 
J. Brower, vice president; L. J. Brower, 
secretary-treasurer, and John Sampson. 

A carnival atmosphere prevailed at the 
Allied Mills Co., Fort Wayne, Ind., 
booth. A giant wheel was erected at the 
exhibit and spectators were given card- 
board “money.” They made their bets— 
not on numbers but on various brands of 
Wayne feeds—and after John Richardson, 
advertising manager, had spun the wheel, 
lucky winners were rewarded with valu- 
able prizes. The Allied delegation along 
with Mr. Richardson was made up of Don 
Sheldon, A. G. Philips, Walter Krueck, 
Dr. J. E. Hutter, Paul Riley, W. H. Coul- 
tas, Ed Griffin, Chet Wagner, E. K. West, 
A. J. Birchfield, C. J. De Koster, C. A. 
Peterson, W. P. Hays, L. W. Keller, Rob- 
ert Ward and George Tawney. 

Everything pertaining to the products 
of the Peat Import Corp., New York 
City, was handled by Carl L. Mack who 
was the lone representative at that firm’s 
booth. 

J. R. Wall came all the way from the 
coast to represent his firm at the Cali- 
fornia Packing Co. booth. 

The products of the Borden Co. were 
ably explained at the firm’s booth by four 
representatives including Louis Novins, 
William J. Weaver, Dr. J. C. Fritz and 


(Continued on Page Thirty-six) 
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9; This What You Tell Your Boy? 


By EMIL J. BLACKY 


How many times have you told your boy 
As you sat in your easy chair— 
“Don’t ever run a feed store, son, 
Just look what it’s done to my hair. 
It’s the toughest business that you can 
choose, 
You worry and slave ’till you choke 
And when life departs from your weary 
soul, 
They find you have ended up broke.” 


Well, sir, to an outsider looking in. 
We think you're a great big bluff, 
*Cause back of it all you’re happy 
Which ought to be proof enough. 
And that house you live in on the hill 
Kept so tidy by your wife, Sue, 
With its friendly, homelike atmosphere, 
Don’t look like a mortgage is due. 

Tis an old, old story, my dealer friend 
That is heard wherever man goes— 
The butchers, the bakers all tell their 

sons— 

“Dow’t follow the trade I chose, 
Try anything else but the business I’m in 
If you'd make a place in the sun 
And live and rest in comfort, 
When your useful span has been run.” 

* * * 


Sure, that’s what you say to your little 
boy, 


While you sit in your easy chair, 

When you know it wasn’t the business 
But your age that brought gray hair. 
For under it all, we can search your heart, 
And the light in your eyes we can see 
As you say to yourself, “I hope my boy 
Grows up to be just like me.’ 


@ HUGO LENSCH has purchased the 
elevator of William Meewes, New Liberty, 
Ia. The new owner expected to have the 
plant in operation August 1 after making 
extensive repairs. 
DOG FOOD MIXTURE 

Bloemer Food Sales Co., Louisville, 
Ky., has been granted a temporary in- 
junction restraining J. D. Turner, head 
of the department of feedingstuffs of the 
college of agriculture, University of Ken- 
tucky, from enforcing a state regulation 
requiring statement of maximum “water” 
content of 74 per cent on canned dog 
food. The action was brought by the 
Bloemer company on its own behalf and 
for others similarly situated. It is con- 
tended that the regulation requires mis- 
labeling of canned dog food, since the 
major portion of the moisture in canned 
dog food is the natural moisture content 
of the meat and other ingredients and 
only such water as is necessary for the 
proper cooking of the product is added. 


@ E. W. WOODRICH, Siren, Wis., lias 
installed a new feed mill and is planning 
to add a mixer soon. 

@ CLIMAX COOPERATIVE Elevator 
Association, Inc., Climax, Minn., has been 
organized with a capital stock of $25,000, 
A complete line of feeds and farm supplies 
will be handled. 


ILLINOIS 

McNabb Grain Co. feed mill and ele- 
vator, McNabb, were destroyed by fire 
July 4 with a loss estimated at $10,000. 

Eureka Milling Co., Eureka, has been 
organized to deal in feeds, grain, seeds 
and general farm supplies. Incorporators 
are J. D. Schumacher, L. J. Anliker and 
Arthur Kraus. 

Dairy Farmers Feed & Supply Co., Ben- 
senville, has been opened for business by 
Dan Ganan and Raymond Dietrich. 

George C. Allen, Monmouth, is con- 
structing a large feed mill and warehouse. 
The structure will be two stories high, 
60 feet wide and 80 feet long and will 
be constructed of face tile. New equip- 
ment is to be installed and the plant is 
expected to be ready for operation about 
September 1. 

Sparta Feed & Grain Co., operated by 
Walter and Gilbert McKinley, Tilden, has 
leased the Jones elevator, Sparta. 

Hauter, Russell & Monier have combin- 
ed their feed business with the Pettigrew 
Hardware Co., Tiskilwa, to operate a com- 
plete farm supply store. 

J. L. Snyder has sold his feed store and 
cream station at Flora to Cleo Miller. 


MORTON'S SALT 


Highest Quality 


Prompt Service 


= 
= 
= 


MORTON SALT COMPANY 
MILWAUKEE WISCONSIN 
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—Retter Built Bass— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


(Quoted from Customer’s Letters) 


You certainly did a fine job 
* * * If I went into a store 
and saw a bag like that, I'd 
buy it whether there was 
anything in it or not. It cer- 
tainly is a fine looking job. 


-@ 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


| UL_(WERTHAN) 
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Alert Merchants Can Always Find 
New Merchandising Stunts 


e Wandering Reporter Reveals Some of Them 


S_ I visit around among feed dealers, 
a good many interesting procedures 
are observed. It is interesting in par- 
ticular, to note some of the original ideas 
in use that are money-makers. For in- 
stance I noticed a feed dealer’s sign 
near one of the farm sales pavilions now 
so popular in country towns. It seemed 
to me that the sign was about the best 
located of any I have ever seen. Hun- 
dreds of farmers attend these sales each 
week. It’s a splendid place to advertise 
feeds. 
I was discussing farm auction sales the 
other day with one of the most aggres- 
sive merchants in a little town. He told 
me he takes a half hour off nearly every 
Wednesday afternoon just to visit around 
with farmers at the sales pavilion. That 
is a splendid way for him to meet new 
prospects and renew acquaintances. He 
really capitalizes on the event. Now, he 
is considering a “Sales Day Special” each 
week. The idea is to offer a special deal 
on feeds for the day when hundreds of 
farmers are in town attending the auction 
sale. 


Don Rabenold, feed dealer at Ains- 
worth, Ia., has bought the old opera house 
in that town and is converting it into a 
modern feed store. It’s a good location, 
being on the main street of this busy 
little town which is the center of an im- 
portant livestock feeding area. Mr. Rabe- 
nold is an authority on feeds. For years 
he has been a dealer in livestock and 
knows most of the farmers in that local- 
ity. I noticed his big truck in front of 
the store, neatly lettered. And I think the 
largest sign in Ainsworth is his advertise- 
ment on the side of a corner building, 
featuring feeds. 

S. D. Miller & Sons are Millers. They 
operate a busy feed mill at Wellman,la., 
in the heart of Iowa’s turkey territory. I 
visited this up-and-coming place of busi- 
ness some time ago and was impressed 
with two features. First, they KNOW 
their business and secondly, they are 
equipped to give service—and they DO! 

* * * 

This morning I browsed around two 
feed stores. The first store I visited 
certainly did not resemble a feed store. 
It had only one exterior sign and that 
a small one. There were just three sacks 
of feed in the window. One hardly knew 
there was a feed store in the locality. A 
short distance away on the same busy 
street I inspected another feed store. 
There were piles of sacked feed out on 
the sidewalk, plenty of signs on the build- 
ing and out on the parking lot. It had 
the appearance of a feed store and it was 
a busy place. 
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By DON ROSS 


In a little town last Monday, I talked 
with a merchandiser who uses a good idea 
that may be worth passing on here. He 
says no matter what prices are quoted, 
some people always say, “too high.” This 
is particularly true when livestock prices 
slump off a bit and feed seems too high 
in proportion. “When I meet one of those 
price buyers who tells me my prices are 
too high, I ask this question,” he said. 
“You don’t buy $5.00 suits. do you?” 
The answer is always ‘No’. Then I say 
that a man gets just what he pays for 
whether it be shoddy suits or virgin wool 
material—cheap feeds or the quality kind 
that makes feeding pay. That is the best 
argument I ever found to refute the price 
hurdle. It makes people think.” 

The Howard Brewer store at Ivy, Ia., 
does just what I would do if I were in 
the retail feed business. Across the front 
of the store, just above the door, is a 
big sign that advertises feed. This sto-e 
is well located, being next door to one of 
the leading farm equipment stores in cen- 
tral Iowa. Many farmers call at the im- 


plement store daily and they are bound 
to be reminded of the feed store next 
door. The Brewer sign is large enough 
to be read by those who speed along the 
busy highway. Such a sign is bound to 
invite in some of the traffic. 

A remedies salesman told me he never 
sells any worming capsules to a feeder 
without urging that the pens and runways 
be cleaned up. “What is the use of de- 
worming an animal if he is going to be 
re-infected the next day? That is just 
throwing money away for capsules and 
feed as well.” 

* * 

A dealer friend in southeastern Iowa is 
creating some genuine interest in his news- 
paper advertising through an unusual 
stunt. This man is not a feed dealer but 
the idea he uses could well be adapted to 
the feed business. His newspaper adver- 
tisements carry a heading, “It’s the 
Truth.” Then he lists some truths which 
are generally considered erroneous. Un- 
usual happenings and strange events of 
the “Believe it or Not” type are also 
mentioned. A typical advertisement of 


(Continued on Page Thirty-four) 


Swinging on the Barnyard Gate 
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“I think he must have swallowed a feather.” i 


@ ARVIN WINGERT, Kingston, Mich., 
is now manager of the Kingston elevator 
following the resignation of Frank Weldon 
after 22 years of service. 


@ KNUST MILLING and Elevator Co., 
Romeo, Mich., was visited by thieves the 
night of July 13. They smashed the com- 
bination off the safe but found no money 
in it. 


@ LEE HOFFMAN, Minneapolis, is the 
new manager of the National Atlas eleva- 
tor at Ghent, Minn. He succeeds Milton 
Heidelberger. 


@ FRANK H. MAXWELL, Glenwood. 
Ia., owner of a string of elevators, has 
taken over the Hansen & Co., elevator at 
Griswold, Ia. Henry Hansen will remain 
as local manager. 


e MOLASSES e 


Direct from the Tropics 


New Standard of Quality 


62 WILLIAM STREET 


Our Sources of Supply Guarantee You 
an Average of 52% Total Sugars 
Minimum 42° 
Write Us for Delivered Prices 


AMALGAMATED TRADING, LTD. 


Baume. 


NEW YORK, N. Y. 


Roving Reporter Gathers 
Merchandising Ideas 
(Continued from Paze Thirty-three) 


this kind, applied to the feed business 
might read: 


IT’S THE TRUTH 


A woman of our acquaintance re- 
cently found a small gold nugget 
in the craw of a chicken which she 
was preparing for cooking. 

Many women of our acquaintance 
are finding golden dollars in raising 
chickens with our Zippo Growing 
or Laying Mash. 


MILL MACHINERY 


Get our New Low Price on our New 
Model Feed Mixer with all latest im- 
provements. Write for details. 


NOISELESS AND 


Everything for Mill and Elevator 


FASTEST MACHINE 
MADE 


THE DUPLEX MILL & MFG. CO. 


SPRINGFIELD, OHIO 


When in the Market: 


For Poultry Wheat—Feed Oats— _ 
Wheaty Barley — Feed Barley = 


Feeding Screenings. 
ee 


Write or wire for quotations. 


IAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINN. 


GIBSON BLDG. 


DISTILLERS’ DRIED GRAINS 


BREWERS’ DRIED GRAINS 
WRITE FOR QUOTATIONS 


FERNEAU GRAIN COMPANY 


BLANCHESTER, OHIO 


A clothier of my acquaintance was 
faced with the competition of a new and 
larger competitive store a few doors 
away. Immediately he started a series of 
advertisements in the local newspaper, 
listing names of the many nationally- 
known lines he stocked. “I think the 
idea helped us hold our trade,” he said. 
“We feel that the tieing-in of our store 
with nationally-known lines always helps 
build confidence and keeps our trade sold 
on our store. Perhaps there is an idea 
here for some feed dealer. A little check- 
ing often shows a good list of nationally 
advertised feeds, supplements, etc. 


@ M.A. LARSON, Perley, Minn., mana- 
ger and treasurer of the Lee Elevator Co. 
elevator here for 18 years, has resigned. 


DR. NYES 
SUICOSE for Hogs... 


effective conditioner, 
in Successful in 
prevention and treatment of 
Necro, Flu, Scours and other 
diseases. 


AVICOSE for Poultry 


- a rich conditioner-preven- 
tative-tonic, rich in Dextrose. 
Successful in treatment of Coc- 
cidiosis, Cholera, Typhoid and 
other internal infections. 


DEALERS... 


here are 2 marvelous remedies 
that will make satisfied customers 
for you. Will enhance the value 
of any feed used. Both are 
available in all popular-sized con- 
tainers. Write TODAY for 
complete particulars and prices. 


KEWANEE LIQUIDS MFG. CO. 


Kewanee, Illinois 
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«old Buttermilk 


During real hot weather customers who 
visit a Wisconsin dealer’s store are offer- 
ed the privilege of having “a drink on 
ihe house.” But the beverage served is 
pure, ice cold buttermilk, drawn from a 
large jar on the counter. The dealer 
makes arrangements with his local cream- 
ery to have a fresh supply delivered 
every day and the persons making pur- 
chases are invited to help themselves. The 
idea contributes toward keeping the cus- 
tomers cool while they are shopping and 
builds a tremendous amount of good will. 
It is also concrete evidence that the feed 
dealer is supporting the dairy industry by 
promoting the consumption of its pro- 
ducts. 


Silhouettes 


A prosperous feed dealer in Ohio at- 
tracts interest to his advertising by hav- 
ing a series of silhouettes of well known 
customers in his territory drawn by a 
local artist. These are made into zinc 
cuts and run at the head of the adver- 


tisement. The person or persons correctly 
identifying the man pictured are rewarded 
with a handsome farm record book with 
the dealer’s name and brand of feed print- 
ed on the rear. Below the silhouette the 
dealer usually features specials he has 
decided to offer during the week. The 
stunt attracts attention to the advertis- 
ing and creates much fun among the cus- 
tomers in conjecturing which of their 
friends or neighbors is being featured. 


Most Bushels 


Farmers like to brag about their crops 
and during the threshing season an in- 
genius Iowa dealer gives them an oppor- 
tunity to do so. Along with a direct mail- 
ing of literature on his feeds he sends a 
report form listing barley, oats, peas, 
wheat and rye with a blank space allowed 
to indicate the number of bushels thresh- 
ed. At the close of the season he checks 


-the reports and determines who in the 


community has obtained the largest yield 
of all types of grain. He gives 100 pounds 
of dairy or poultry mash to each of those 


Whole Oat Groats 


Ground Oat Groats 
Feeding Oat Meal 


Oat Mill Feed 


SCREENINGS 


STEAM CRIMPED OATS 


MILLERS of 
Grain Specialties 


Feed Mixers 


Feeding Rolled Oats 


Steel Cut Oat Groats 


Pulverized and Bolted Oats 


Oat Mill Feed with Molasses 


PULVERIZED AND BOLTED 


STEAM ROLLED BARLEY 
Fast Service 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 
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400 W. MADISON STREET 


having the highest records and makes a 
special trip to the farms to present the 
awards. While talking to the farmer he 
also endeavors to buy the grain to ship 
out of his elevator. The story of those 
having the largest amounts of grain also 
makes good copy for the local newspaper 
with the dealer’s name tied in. 


Bald Heads 


It all started when a customer who was 
bald himself kidded a feed dealer about 
his absence of hair. While sitting in his 
chair that evening the dealer evolved the 
idea of holding a get-together of all farm- 
ers in the community who were devoid 
of the usual thatch. He announced the 
event in an advertisement in the local 
paper, provided entertainment and re- 
freshments and himself gave a speech 
defending bald headed men. As each 
person entered the door he was handed 
a pocket comb. This stunt really created 
a sensation in the community, got a lot 
of space in the local newspaper and 
the customers who qualified no 
end. 


Cheese Ad 


A clever way of telling that his feeds 
produced more milk and cheese was re- 
cently employed by a New York state 
dealer. He obtained a large round block 
of the American variety from his local 
creamery and using a hot iron branded 
the name of his feeds into the cheese in 
large letters. His advertising message was 
printed on a placard above the display 
which was surrounded by sacks of feed. 


% Prevent MIDSUMMER 
FIRES check this list i 


Records show that the average Mill and 
loss reaches its peak in July ee 
athe, the record by doing these 


CHICAGO, ILLINOIS 
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STRENGIN 


STABILITY INCREASED BY 


CONTAINS ALL 
VERIFIED VITAMINS 


DAWE’S VITAMELK BASE 


is providing hundreds of feed 
mixers with an economical and con- 
venient means of fortifying their 
feeds in ALL OF THE VERIFIED 
VITAMINS—A, B, C, D, E, Bo(G), Be, 
K, Filtrate Factor and Anti-Gizzard 
Erosion Factor. 


Dawe’s VITAMELK BASE helps them 
make better-producing and thus 
better-selling feeds . . . and the en- 
ergetic Vitamelk Selling Program 
helps them sell more feed. 


Learn how this pioneer all-vitamin 
product can help you. Write today 
for details. 


DAWE'S VITAMELK CO. 
Division of Dawe's Products Co. 
Dept. FB-7 
4800 So. Richmond St. 
Chicago, Ill. 


Many Feed Firms Exhibit 
At Chick Conclave 


(Continued from Page Thirty-one) 
Walter Buelke. 

Merck & Co., Rahway, N. J., was re- 
presented by M. L. Rushmore, Rahway, 
and R. F. Benkert, Oshkosh, Wis. 

Anderson Box Co., Indianapolis, Ind., 
displayed its full line of poultry equip- 
ment in a manmouth exhibit space. The 
Anderson representatives were augment- 
ed by members of the Waterloo Mills 
organization, Waterloo, la. Norb Schae- 
fer, general manager headed the Ander- 
son Box Co. delegation. Others in the 
party included H. E. Patterson, John Hol- 
ton, Paul W. Silvey, Mitchell Wood, How- 
ard Houghton, O. H. Burke, John Carroll, 
Al Gerig and John Schwarz. Carl Orsinger 
led the Waterloo force along with A. E. 
Fox, Wallace Campbell and Frank L. 
Ryan. 

Hubbard Milling Co., Mankato, Minn.., 
sent a large staff of men to the conven- 
tion city. Those in attendance were Elmer 
Thompson, H. W. Kelley, H. O. Bass, 
A. H. Ahle, J. Morlau, C. S. Jackson, Ben 
Reike, R. C. Teague and Chris Warnstad. 

B. O. Anderson, Frank Holt and Hank 
Swanson were among those representing 
White Laboratories, Inc., Newark, N. 
J. Incidentally, Mr. Swanson was stricken 
seriously ill the second day of the con- 
vention and submitted to an emergency 
operation. 

Quaker Oats Co. promoted its feature 
of cereal grass in its line of feeds at the 
show. Arno A. Dennerlein, S. M. Dytert, 


L. C. Stenner and A. E. May represente: 
the firm. 

Dawe’s Vitamelk Co., Chicago, was 
well represented. C. C. Dawe, president, 
headed the group. Others included Lee 
Hammett, advertising manager; L. A. 
Williams, vice president in charge of sales 
in Wisconsin and Minnesota; P. R. Lan- 
gel, Ohio manager; E. J. Heck, Iowa man- 
ager; N. M. Innes, Iowa sales representa- 
tive, and E. J. Krautkramer, Minnesota 
representative. 

Nutrena Mills, Kansas City, Mo., offer- 
ed musical entertainment by two banjo- 
strumming Negroes. Firm officials pre- 
sent included O. M. Straube, V. R. Miller, 
R. C. Barcus and J. D. Lawrence. 

Godchaux Sugars, Inc., New Orleans. 
La., manufacturers of poultry litter and 
animal bedding, distributed samples of 
their product. Walter Godchaux, Lloyd 
Faris and Ralph Page were on hand. 

Homer B. Park and Dr. Harrison Hav- 
ner, Chicago, were present to explain the 
merchandising plan offered by Phillip R. 
Park, Inc. for their feeds. Other repre- 
sentatives present included H. B. Win- 
chester and F. A. Clemens, Des Moines, 
la.; Frank Astroth, St. Paul; C. M. Kid- 
man, Lansing, Mich; L. A. Pries, Ben 
Overbaugh and Art Maney, Minneapolis. 

Tobacco By-Products Corp., Louis- 
ville, Ky. had a large display booth for 
its products. A. L. Galloway, W. B. 
Rippetoe and T. G. Balfour were in 
charge. 

Purina Mills, Inc., St. Louis, used the 
convention as a means of promoting its 
$7,000 chick growing contest. Purina re- 


DENVER 
ALFALFA 


MEAL 


Green 
Fresh 


Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants, Exchange: 
ST. LOUIS 
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MYLES 
SALT 


A Grade for Every Need 


specify 
Myles Farmers’ Salt 


and 
Myles 
“Stocklik” Blocks 


Myles Salt Company, Ltd. 


New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 360 N. Michigan Ave. 


You Name It- 
We Have It 


Distributors for 


Kelly-Duplex Line 


Kewanee Elevator and 


Coal Lifts 
Corn Shellers 
Corn Crackers 
Mixers 
Attrition Mills 
Hammer Mills 
Diesel Engines 
Tag-Heppensiall Mois- 
ture Meters 

All Types of 
Reconditioned Equipment 


Write us 


WEAVER SALES CORP. 


206 GORN EXCHANGE 
MINNEAPOLIS, MINN. 
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p: -entatives at the booth included A. 
So ondler, C. S. Johnson, Don Purcell, 
Ci rles Hicks, J. H. McAdams, Dr. R. 
E ubbehusen, G. Lothrop and J. H. 
Burrell. 

cone Mountain Grit Co., Lithonia. 
G: was represented by J. K. Davidson, 
Jr and W. W. Davidson. 

Vy. J. Westerman and G. F. Dowling 
w °c on hand to boost sales of the pro- 
dts of Oyster Shell Products Corp., 
Si: Louis, Mo. and New Rochelle, N. Y. 

. new line of low operating cost elec- 
tri. brooders were displayed by the H. D. 
Hudson Mfg. Co., Chicago. In addition 
all types of poultry equipment were in- 
cluded in the exhibit which was directed 
by R. W. Nelson, N. H. Keating, J. C. 
Benson, G. L. Russell, L. D. Sandborn, 
E. W. Rivieve and R. C. Hudson. 

Cold pressed wheat germ oil was the 
fectured attraction at the Archer-Daniels- 
Midland Co. booth. Dr. Albert E. Pacini, 
Forest Daniels and Paul Quinnell Card 
were on hand to give all the facts about 
Vitamin E. 

A line of poultry remedies was dis- 
played by the F. M. Jacques Co., La 
Crosse, Wis. F. M. Jacques, Arnold 
Schmidt and Alvin Tolend greeted cus- 
tomers. 

Silent Sioux Oil Burner Co., Orange 
City, Ia., displayed its line of brooder 
stoves and furnace burners. Allen Brown 
and Gerrit Buis were on hand to contact 
the trade. 

Mr: and Mrs. H. Kratz attracted a 
great deal of attention with their display 
of their Simplex Electric caponizer. Mr. 
Kratz showed the convention visitors how 
speedily a cockerel can be caponized. 

Hawkins M_llion $ Hen, Mt. Vernon, 
Ill., displayed its line of brooding equip- 
ment. Luty, Glenn, Clyde and Troy Haw- 
kins were on hand as were F. W. Kramer, 
Ted Hayes, Robert Martin, Marie Reed 
and Marie Hawkins. 

James Manufacturing Co., Fort Atkin- 
son, Wis., personalized its poultry equip- 
ment line by means of characters of Dick 
the Chick, Jennie the Hen and Rudy the 
Rooster. Ben Zaffke, general sales man- 
ager of the chick department, was assist- 
ed by Joseph Dietz, C. Hanson and G. 
Albright. 

Starting brooders and other poultry 
supplies occupied the spotlight at the 
booth of the Klein Manufacturing Co., 
Burlington, Ia. Perry C. King, Walter 


Klein, Henry Schwarz and C. K. Hudson > 


explained the line to the hatchery men. 
Hales & Hunter, Chicago, featured its 
line of poultry and turkey feeds. Vick 
Will, advertising manager, was assisted 
by L. G. Neel, C. S. Woolman, Ed Daubs, 
Raymond Amburn and G. E. Belton. 
Consolidated Products Co., Danville, 
Ill., displayed a new mixer along with its 
semi-solid buttermilk and other products. 
This machine is an electric farm mixer! 
and is used for quick mixing of semi- 
solids into feeds. Those in the Consoli-’ 
dated delegation at the convention includ-, 
ed D. Lewis, president; H. M. Anderson, ' 
district manager, Sacramento, Cal.; E. P.. 
Lang, Des Moines manager; J. M. Sech-! 


ser, Minneapolis; R. Q. Hammer, Dan-: 


ville, and O. P. Gossett, sales supervisor, 
Danville. 
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This is being sug- 
gested frequently 
and with good 
reasons why, to 
millions of poultry- 
men over Radio 
Stations from Boston 
to Salt Lake City. 


Keep well stocked. 


PILOT 


BRAND 


OYSTER SHELL-~ 
FLAKE 


OYSTER SHELL PRODUCTS CORPORATION 
New Rochelle, N. Y. St. Louis, Mo. 


London, England 


— 


“Get The Bag With The 
Big Blue PILOT Wheel On It” 


he 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran and Middlings 


—Higher in Protein— 
a 


TENNANT & HOYT CO. 


LAKE CITY, MINN. 


SUPREME BRAND 


CONDENSED BUTTERMILK 
‘WB DRIED BUTTERMILK 
M@ DRIED SKIM MILK 


Horbart K. Clofine 


Bulletin Bldg. 


Philadelphia, Pa. 
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OHIO ALFALFA 
DEHYDRATED ALFALFA MEAL 


UNIFORM QUALITY GUARANTEED 


DEHYDRATING PLANT 
DESHLER, OHIO 


MAIN OFFICE 
NAPOLEON, OHIO 


WRITE US FOR SAMPLES AND DELIVERED PRICES 


| “All your needs in grain and feeds” |@ 


Sunset Feed & Grain Co., Inc. 


e@ FEED JOBBERS e 

CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 

Distributors of: 


CLO-TRATE SOY-O-CIDE COXOL 
Cod Liver Oil For- The spray with the F 
tified in Vitamins Soybean Oil Base wad 

A and D (No kerosene) Coccidiosis 


WRITE US FOR FURTHER INFORMATION 


man 


GS 


USED 


BURLAP 


AND 


For. 


ALL BAGS VACUUM CLEANED 


@ OTTO R. SICKERT, Deutsch & Sic- 
kert Co., Milwaukee, returned July 1s 
after a three weeks’ vacation in the Eagle 
River, Wis., district. 


@ HUNTING-RANDALL ELEVATOR 
Co., Everly, la., has changed its name to 
the Hunting Elevator Co. and has install- 
ed a feed grinder and mixer. T. E. 
Linnihan continues as manager. 


@ DES MOINES OAT PRODUCTS Co., 
Des Moines, Ia. is installing a 33x9 foot 
outside truck scale. 


@ DAVID MOLOF, Silmo Chemical 
Corp., Vineland, N. J., stopped at Mil- 
waukee recently while on a business tour 
on behalf of Silmo cod liver oil which 
the firm produces. 


@ MAURICE B. GARDNER has joined 
the staff of the feed department, Penick 
& Ford, Ltd., Cedar Rapids, Ia. He is a 
graduate of the New York State college 
of agriculture and while there specialized 
in animal husbandry and livestock feed- 
ing and judging. Mr. Gardner will be 
available to customers of Penick & Ford 
in solving their feeding and ration prob- 
lems. 


@ DON R. JORGENSEN, assistant man- 
ager, Des Moines Oat Products Co., Des 
Moines, Ia., and his wife returned recent- 
ly from a two weeks’ vacation in the East. 
On their trip back home they stopped off 
at Columbus to attend the recent conven- 
tion of the Ohio Grain, Mill & Feed Deal- 
ers association. 


INDIVIDUALITY 


WE BUY 
SURPLUS BAGS 


FREDMAN BAG CO. 


MILWAUKEE, WIS. 


FEED MIXING 


ANK CARS - BARRELS - DRUMS 
OUALITY AND SERVICE UNENCELLED 
FROM, NEW ORLEANS AND ATLANTIC SEABOARD 


e38e 


Wire 


STRUVEN 


e for Pricesjon 
55-60% Menhaden Fish Meal 


65% Vacuum Dried White Fish 
Meal 


58-60% Japanese Sardine Meal 
65% California Sardine Meal 


45% Peanut Meal 


First quality materials—Moderate 
prices— Any quantity — Prompt 
or 60 day shipment. 


The 
Chas. M. Struven Company 


410 National Marine Bank Building 
BALTIMORE MARYLAND 
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_ odge Appointed Ad Chief 
- or Old Fort Mills 


\very Dodge, Fort Wayne, Ind., has 
n appointed advertising manager for 
Fort Mills, Inc., Marion, Ohio, and 
have full charge of all publicity and 
es promotion for the firm. 
\lr. Dodge was formerly in charge of 
general publicity for 
McMillen Feed Mills 
and the Central Soya 
Co., Fort Wayne, and 
for the Central Sugar 
Co., Decatur, Ind. He 
also inaugurated the 
Superior Advertising 
Service, an Indiana 
agency for the dissem- 
ination of magazine 
and newspaper public- 
ity. 

His experience in 

advertising and pub- 
licity work dates back to 1916 with the 
exception of two and one-half years of 
military service during the World war. He 
worked for a time in New York city and 
for nine years was managing editor of the 
New Haven Times, New Haven, Conn. 
@ ANGUS D. SMITH, sales manager 
and secretary of the Balorations division, 
Tioga Mills, Inc., Waverly, N. Y., has 
resigned from this post after serving with 
the company since 1932. He will enter 
the sales department of the Park & Pol- 
lard Co., Buffalo. 


AVERY DODGE 


Mixers of feeds 


appreciate the 


DEPENDABILITY 
| of 
EXADOL 

SQUIBB HIGH POTENCY 

VITAMIN A and D OIL 


@ Squibb guarantees Exadol to con- 
tain 3,000 (or more) Vitamin A, 
U.S.P. XI units and 400 (or more) 
Vitamin D, A.O.A.C. chick units per 
gram. 


@ Its Vitamin A potency is 5 times, 
and its Vitamin D potency more than 
4 times, that required by U.S.P. XI 
for cod liver oil. 

@ Free identifying formula feed bag 
tags make Squibb’s national advertis- 
ing your advertising. Write for prices, 
full details and the Squibb Vitamin 
Portfolio. Address Dept. F.B. 8. 


E.R. SQUIBB & SONS 


Veterinary and Animal Feeding 
Products Division 


745 FIFTH AVENUE, NEW YORK 


QUALITY FLOUR 


for a 


QUALITY TRADE 


ae 


MINNESOTA GOOD BREAD 
GIRL FLOUR 


ALSO A FULL LINE OF MILLFEEDS 


WRITE OR WIRE FOR QUOTATIONS 


e CAPITAL FLOUR MILLS, Inc. 


OFFICES: 
CORN EXCHANGE BLDG. MILLS 
MINNEAPOLIS, MINN. ST. PAUL, MINN 


HTH-15 is Safer .. 
Easier to Use and 
More Economical 


@ These reasons plus its record of effective- 
ness have made HTH-15 a best seller every- 
where for better dairy and poultry sanitation. 


How HTH-15 is Used 
Being a free-flowing powder HTH-15 has 
many uses as a dry “‘dust’’ as well as in solu- 
tion with water. Poultrymen dust birds to 
gu against respiratory diseases. It is used 
to kill germs in drinking water, and HTH-15 
solutions make economical sprays for disin- 
fecting incubators, brooders, poultry houses 
eee Dairymen use HTH-15 solutions to 
f sterilize all dairy equipment. They pre- 
—— fer it because it keeps bacteria counts 
lower and is harmless to dairy met 
And there’s no loss from lumping, freez- 
@ ing or container b . 
HTH-15 comes in two popular sizes 
with a handy measuring spoon packed 
in each can. Write for full money- 
making particulars, 


THE MATHIESON ALKALI WORKS (inc. 
— sis 60 E, 42nd St. ¢e New York 


SQUI BB — a NAME You CAN TRUST 
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Do Your Own Feed Mixing 


Double the profits on your feed business 
with a DAISY horizontal batch mixer. 


STATI Capacities 44to 2 tons per batch. Fastest 
DAISY and most thorough mixer on the market. 
FEED MIXER Loads mixes, discharges and sacks a ton 


batch in 12 minutes. Requires only 3 H.P. 
for the 1-ton size and other capacities in 
proportion. Motor or belt drive. Write 
today for complete information and low 
factory-to-user prices. 


R. R. HOWELL & Co. 


2 Malcolm Ave. S. E. 
MINNEAPOLIS, MINNESOTA 


8.8. HOWELL 


4a 
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CLASSIFIED 


Service department for our readers. Low 
Rates: 35c per line; minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


ALES AGEN 
Sell honest to hill chicken mites 
and fowl ticks. See our woe gugguaamed on page 
137 in The Feed Bag Annua 
C-A WOOD PRESERVER. COMPANY, 
6624 Delmar Blvd. St. Louis, Mo. 


HAMMER MILL FOR SALE 
Has 30 h.p. motor — used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
The Feed Bag, Milwaukee, Wis. 


Add UNIVERSAL YEAST 
To your pig feeds. Hog feeds are the profitable 
field this season. Yeast will get you your share 
of this business. Write for free formulas on hog 
and poultry feeds. 
RICE LABORATORIES, INC. 
Dassel, Minn. 


HAMMER MILL FOR SALE 
One No. 4 Anglo-American Miracle Ace 
“Super Hammer Mill, 75 h.p. direct connected 
motor, A-l condition, sacrifice for cash. Write 
DK-46, c/o The Feed Bag, Milwaukee, Wis. 


FEED MIXER FOR SALE 
One ton capacity—flour level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee, Wis. 


CORN CRACKER & GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
c/o The Feed Bag, Milwaukee, Wis. 


REBUILT FEED MILL EQUIPMENT 

Triumph sheller below floor type. Monarch 
attrition mills 20” & 22”. Bauer attrition 19”. 
Papec hammermills 18” & 16”. Case hammer- 
mill 17”. Monarch 20” buhr mill. Robinson 4 
ton mixer. 70 bbl. flour mill equipment. Two 
moderately priced feed mills for sale. 

0. F. MERWIN, ERIE, PA. 


ROLLER MILL FOR SALE 
Allis Roller mill, style N, two 12 inch Rollers. 
Allis Flour Dresser size 00. Conveyors, shafts and 
pulleys. Entire unit in fine condition. Write 
Sunshine Dairy Co., 1254 No. 11th St., Milwau- 
kee, Wis. 


TO SETTLE ESTATE 
Feed and coal business at East Worcester, 
N. Y. must be sold. Write Ida F. Shafer, Admx. 
Harry Shafer estate, East Worcester, N. Y. 


FOR SALE CHEAP 
Used Case 40 H.P. engine, good condition. 
Used Buckeye Diesel 55 H.P. single cylinder. 
Shafting, pulleys, bran sacker, attrition mill, 
cob crusher, grain blower and elevator material 
of other descriptions. Terms Cash. Write Center 
Valley Co-op Ass’n., R. 2, Black Creek, Wis. 


WANTED TO BUY 
Second hand bag sewing machine, must be in 
good mechanical condition.. Write FBC 81, c/o 
The Feed Bag, Milwaukee, Wis. 


SELL DEHYDRATED ALFALFA MEAL 
As side line for experienced feed and ingredient 
salesmen; commission basis. Territories open in 
Indiana, eastern Ohio and Pennsylvania, southern 
Ohio and Kentucky and southern Michigan. 
agg CAO 783 c/o The Feed Bag, Milwaukee, 
is. 


Dried Milk Products 


We specialize in dried milk 
products for animal feeds 


H. A. VANDERHOOF CO. 


1222 Flour Exchange Tel. Bridgeport 6045 
MINNEAPOLIS, MINN. 


Ground Oat Groats 


Low Fibre Conte 


NORTH EAST FEED MILL CO. 
MINNEAPOLIS, MINN. 


MILLFEED — CLEARS 
KANTAR FEED CO. 


Corn Exchange Building 
MINNEAPOLIS, MINN. 


DAKOTA MILLING Co. 
Mixed or Straight Cars 
MILL FEED . . . FLOURS 


510 Hodgson Building 
MINNEAPOLIS MINNESOTA 


FEEDS 
INGREDIENTS 


POULTRY SUPPLIES 


PHONE 


Waterloo Mills Company 


WATERLOO, IOWA 


HAY and MILL FEED 


Write for Prices 


Midland Hay & Feed Co. 


MINNEAPOLIS, MINN. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us sofey | if interested. 
Either prompt or Meal. 
Money. “Stand by S 


A. L. STANCHFIELD & Co. 


Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


«FOR FEED CALL» 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


COTTONSEED MEAL 
LINSEED MEAL — KENT 
BABY BEEF SUPPLEMENT 

BARGE — RAIL — TRUCK 


Mississippi Valley Groin & Feed Co. 


Muscatine, Iowa 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since 
Merchants Exchange Louis, Mo. 
Kansas City, Mo. 


Board of Trade Bldg. 


987% CALCIUM CARBONATE 


available in many forms to fit your formulas— 
REGULAR, FREE-FLOWING, 1ODIZED, MANGANESED 
ALSO IODIZED and MANGANESED 
Write for Samples and Prices! 


THE CALCIUM CARBONATE CO. 
41 East Ohio Street Chicago, Illinois 


TRUCK OR CARLOADS 
MEAT SCRAPS 
LINSEED OIL MEAL 
DRIED MALT SPROUTS 
Maney Bros. Mill and Elevator Co. 
MINNEAPOLIS, MINN. 
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435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications | 
CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


BROWER'S RS WHIRLWIN D” 


Easy Payment Plan 
Starts You NOW! 


Make big mixing 
= own brand of feeds 
rom locally grown grains, 
adding the necessary 
plements. Or . . 

better feeds for your own 


use at low cost. Your 
“GIANT WHIRLWIND” 
will pay itself 


Co. 


Box 2714, Quincy, Ill. 
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WORLD SERIES TRIPS 


Seven feed dealers and an equal number 
dog owners will receive free trips to 
o world series baseball games with all 
»-penses paid as the result of a contest 
/ ing conducted by Allied Mills, Inc., 
“ort Wayne, Ind. Continuing until Sep- 
nber 10, dog owners are invited to 
-rite their names on a special world’s 
‘ries register card furnished by Allied 
lills to dealers who sell Wayne dog 
od. No purchase is required to make 
customers eligible. Feed dealers or dog 
owners interested in a chance to compete 
ior one of the 14 free trips to the world’s 
series are requested to write the Kennel 
food Division, Allied Mills, Inc., Fort 
Wayne, Ind. 


@ JOSEPH C. LEWIS, Fort Wayne, 
Ind., has been elected vice president and 
sales manager of Nutritional Research 
Associates, Inc.. manufacturers of Caro- 
tene and the general. offices have been 
moved to Fort Wayne from South Whit- 
ley, Ind. 


MRS. DEUTSCH DIES 

After a long illness death came July 28 
to the wife of Herman Deutsch, partner 
in the firm of Deutsch & Sickert Co., 
Milwaukee. Services were held from the 
Ritter funeral home July 30. Mr. Deutsch 
is well known to the feed trade, having 
spent many years on the road for his 
firm. Last year he was president of the 
Salesmen’s Club of the Central Retail 
Feed association. 


BLACKSTRAP MOLASSES 


@ has same carbohydrate feeding value as corn, pound 
for pound—And it makes every feeding material used 
more palatable. When you use “Manard Quality” Black- 
strap you get extra nutritive value in your feeds as 
“Manard Quality” contains about 1% less moisture and 
1% more solids than “Standard” Blackstrap. 


JOHN MANARD MOLASSES COMPANY 
New Orleans 


fF. Pecos Valley Alfalfa Mill 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 
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SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


STEM 


Can Boost Your 
Feed Sales This 


Season 


@ Let this trade mark tell your 
customers that you're using 
genuine Animal-Poultry Yeast 
Foam to improve your mixed 
feeds! Dealers and local millers 
tell us that when farmers learn 
about the results from using 
Yeast Foam System Feeds, sales 
increase automatically! 


ANIMAL - POULTRY 
YEAST FOAM 


is well known to farmers and 
feeders. They see Yeast Foam 
System Feeds advertised in farm 
papers every month. Cash in 
on this advertising! Join Yeast 
Foam System Mills, and profit 
by our FREE formula and mer- 
chandising service. Write for 
complete details today! 


Northwestern Yeast Co. 


DEPT. FB 
1750 N. Ashland Ave., CHICAGO 


Scientifically designed, sanitary and durable 
colored transparent glasses detract fowl’s 
attraction for blood and red objects. 


@ Double Protection Against Pickouts 

1. Simple to attach. 

2. Increases egg production. 

3. Rust proof, light, stainless. 

4. Saves mash. 

5. Does not blind the birds. 
Dealers write for prices and information. 
FREE Display head and sample. 

PEERLESS LABORATCRIES 
Dept. B Lynbrook, N. Y. 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

@ WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@ REGROUND OAT FEED 
@ OAT GROAT FLOUR 

@ PULVERIZED OATS 


Des Moines Oat Products 


Company 
DES MOINES, IOWA 
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SHIP YOUR BARLEY * DRIED ° 
TO MILwAuKeE— | | BUTTERMILK 


bd The World’s Largest Malt- You can depend on us to 
ing Barley Market, and Let lj we 
RIEBS Get You Top Market bee 
Prices for It. The Milk Man of the North- 
® Ask us for To Arrive Bids west.” Complete stocks on 
on All New Crop Grain. hand at all times. 
® Send Samples for Bids or 
edn. PROMPT AND FUTURE SHIPMENTS 
THE RIEBS CO. 
, LA BUDDE FEED & GRAIN Co. 
Grain and Stock Exchange 
MILWAUKEE WISCONSIN 741 N. Milwaukee St., Milwaukee, Wis. 


You’ll Do a Better and Move Profitable Job 
of Feed Grinding After You Install a .. . 


MODERN UNIQUE MILL 


This UNIQUE Hammer 
Mill is noted for large 
capacity — minimized 
power cost — most 
convenient operation. 


TRACE MINERALS 
EASY 


sega have shown that minute quantities of 

iodine and manganese are needed by poultry and 
animals. Limestone Products Corporation now gives 
you an easy method of adding these two minerals to 
feeds in the small quantities required. 


IODIZED CALCITE 
A precise combination of potassium iodide and cal- 
cite flour. Mixed fresh as ordered—no loss of iodine 
content due to storage. 


MANGANESED CALCITE 


Calcite flour combined with manganese sulphate in 
the exact ratio you want. 


Entirely y a as to grinding results. Construc- 
tion is most sturdy, consequently repair and upkeep 
bills are kept at the minimum. Modern improvements 
make this the peer of all Hammer Mills. 


If you are considering the purchase of a Feed 
Grinder, get in touch with experienced Robinson 
Engineers, who can give you reliable information and 
who gladly cooperate in determining the type of 
Grinder best suited to your requirements. Modern 
UNIQUE Hammer Mills, Attrition Mills, and Corn 
Crushers are described in Bulletin No. 36-D. Sent 
cheerfully on request. 


These precision-built mineral supplements are as 
easy to use as ground limestone. They provide a 
simple, economical, accurate way to put these im- 
portant “trace” minerals into your feeds. 


RO BIN S O N1 MFG. CO. fe Write or wire for quotations, samples, and information. 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 
74 PAINTER PA. NEWTON, N. J. 
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Vitamins A ano D 
for Poultry and Live Stock 
(OT UEP - VELLOW- MAK EFA LSE 


400 ADAL CHICK UNITS OF VITAMIN D 
8000 UNITS OF VITAMIN A 


CLoO-TRATE 


is guaranteed to contain not 
less than 3000 U.S.P. units 
of vitamin A and 400 chick 
units of vitamin D per gram. 
And every batch is tested on 
both chicks and rats before 
shipment. 


500 feet 
above 


\. ET the steel worker knows he is safe . . . knows that this 
slender steel cable will support many times the weight it is 
called upon to bear. Dependable cables, like many other 

products, possess hidden qualities . . . acquired through the use 

of carefully selected raw materials, expertly treated during the 
process of manufacturing . . . qualities revealed only by controlled 
laboratory tests or by long and hard usage. 


Like steel workers, the feed manufacturer is sometimes called 
upon to accept certain things on faith. In many cases, he does 
not possess the facilities for checking the vitamin guarantees of 
the oil supplement he is using. Thus he must depend upon the 
reputation of the product itself and the integrity of its producer. 
You can use CLO-TRATE for adding vitamins A and D to 
your feeds with the utmost confidence. For the CLO-TRATE 
guarantee is supported by the most exacting tests, in modernly 
equipped laboratories, by one of the world’s largest manufactur- 
ers of vitamin products. CLO-TRATE provides dependable 
vitamin A and D fortification for your feeds. 


WHITE LABORATORIES, INC. 


Manufacturers of Vitamin Products 


NEWARK NEW JERSEY 
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KING MIDAS FLOUR—Its Quality 
Has Withstood the Test\of Time 


P 


Introducing 
MR M.L. McCORMACK 


M4c has sold King Midas flour in 

West Central Wisconsin territory 
for more than ten years with head- 
quarters at Eau Claire. While he gets 
his biggest kick out of selling King 
Midas flour, Mac is an ardent golfer 
and fisherman. : 


49 Lbs. 


GOLDEN TOU 


al 
FLOUR 


Rej. U. S. Patent Ottice 


49 Lbs. Nel 


KING MIDA 


WORTH ALL IT COSTS 


ee the years King Midas has 
established itself as the outstanding 
quality leader. With King Midas quality 
the dealer who wants to build for the future 
can steadily increase the number of his cus- 
tomers and surely strengthen his hold on the 
trade. Today, as always, quality is the one 
sure foundation for permanent success. 
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